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Executive Summary 
Every two to three years, the City of Bellevue performs a study to measure commute mode share, 
which evaluates how commuters travel to their work destinations.  The purpose of this 
measurement is to monitor progress in meeting mode split targets for non drive-alone commutes 
specified in the City’s Comprehensive Plan and gather additional information on commute 
behavior and the programs or services which might encourage use, or increased use, of 
alternatives to drive-alone commuting.   

This report details the findings of the 2008 Mode Share Survey and compares the 2008 results 
against the adopted target levels for commute mode split and with results of previous Mode Share 
Surveys conducted in 2005, 2002 and 2000.  The 2008 Mode Share Survey, like the previous 
2005 and 2002 Mode Share Surveys, evaluated commute behavior for five (5) of the 14 Mobility 
Management Areas (MMAs) in the city: Downtown, Bel-Red/Northup, Crossroads, Eastgate and 
Factoria.  These five (5) MMAs are the major employment centers in Bellevue and are the MMAs 
for which there are adopted target levels for non-SOV commute mode split in the Comprehensive 
Plan.  The 2002 Mode Share Survey was the first to include the Factoria MMA.  In 2003, 
subsequent to that Survey project, the City adopted a mode split target for the Factoria MMA and 
revised upward the target levels for the Bel-Red/Northup, Crossroads and Eastgate MMAs.   

The 2008 Mode Share Survey project also complements the survey data collection and analysis 
already done for Downtown under the sponsorship of the Washington State Department of 
Transportation Growth & Transportation Efficiency Center (GTEC) program and supplemental 
data collection and analysis commissioned for Downtown by the City in conjunction with that 
effort. As in previous Mode Share Survey cycles, the results are based on surveys of employees at 
small worksites, those with fewer than 100 employees, combined with existing biennial commute 
survey data (collected between May 2005 and December 2008) from large worksites through the 
Washington State Commute Trip Reduction program. In contrast to the previous measurement 
periods, the 2008 Mode Share Survey also includes results from a small number of large 
businesses that are not affected by the State Commute Trip Reduction (CTR) law in the sample 
data (in Fall 2008) so as to follow the WSDOT GTEC program measurement protocol.  In 
addition, available data for worksites of various sizes collected through other programs, such as 
the Flexpass transit pass program (which requires annual surveys at very large worksites) were 
utilized.  The survey instrument used in each of these data collection efforts was the standard 
Washington State Commute Trip Reduction survey form.  Worksites surveyed through the Mode 
Share Survey project were also given the option of completing an online survey that replicates the 
standard State survey form. (See Appendix C for survey instrument). 
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The following table illustrates the gap between the actual Non-Drive-Alone Mode Split measured 
in 2008 and the City’s adopted target for each of the five MMAs.  Based on 2008 survey data, 
one MMA exceeded the City’s adopted Mode Split target, while four MMAs fell short of their 
targets. 

Table 1: Non-Drive-Alone Mode Split Comparison to City’s Target  
(BASE = Number of Commute Trips) 

 Actual Target Gap 
Downtown Bellevue 39% 40% -1 
Bel-Red / Northup 19% 25% -6 
Crossroads 15% 25% -10 
Eastgate 27% 35% -8 
Factoria 31% 20% +11 
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Further, while the 2008 drive-alone rates* for three out of five of the MMAs (Downtown 
Bellevue, Eastgate and Factoria) have declined from previous surveys, the drive-alone rates for 
the remaining two MMAs (Bel-Red / Northup and Crossroads) have increased slightly (i.e., 
gotten worse). 

It is worth noting that for the three MMA’s with declining drive-alone rates, the rate seen in 2008 
is the lowest it has been since measurement began. 

The table below illustrates the drive-alone rate comparison for each of the five MMAs in the 
current and previous survey periods. 

Figure 2:  Drive-Alone Rate Over Time by MMA 
(Base=Number of Trips) 
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Table 3: Drive-Alone Rate Over Time by MMA  
(BASE = Number of Trips) 

 2008 2005 2002 2000 
Downtown Bellevue 61% 71% 68% 68% 
Bel-Red / Northup 81% 74% 80% 80% 
Crossroads 85% 83% 81% 84% 
Eastgate 73% 77% 74% 76% 
Factoria 69% 79% 85% N/A* 

* The first measurement of the Factoria MMA occurred in 2002. 

                                                           
* Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from both the method used by the State of Washington for calculating the “SOV 
rate” for employers affected by the Commute Trip Reduction program and that used for the WSDOT 
GTEC Survey conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed 
work week / days off”.  The City has no specific policy basis for applying a weight to any particular mode 
and counts compressed work week days off as a simple “trip” by non-drive-alone mode.  
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The figure below (Figure 4) shows the MMAs included in this evaluation and the non-drive-alone 
commute rates for the last four survey cycles.  

Figure 4: Non-Drive-Alone Mode Split by MMA 
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The drive-alone rates for large businesses (i.e., those with 100 or more employees at a worksite) are 
significantly lower than for small businesses.  

Table 5: Drive-Alone Rate Comparison by Business Size  
(BASE = Number of Trips) 

 Large Business Small Business 
Downtown Bellevue 56% 68% 
Bel-Red / Northup 77% 84% 
Crossroads * 85% 
Eastgate 63% 85% 
Factoria 68% 71% 

 
*For the Crossroads MMA, there is no data available for large businesses with 100 or more 
employees due to a lack of participation among the only two large businesses in the sample 
universe and no CTR-affected sites for the 2008 survey. 
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The table below illustrates the proportion of commute trips represented by various commute 
modes used by employees in the five MMAs in the current and previous survey periods. 

Table 6 : Commute Modes by MMA Over Time  
(BASE = Number of Trips) 

2008 

 
Downtown 
Bellevue 

Bel-Red / 
Northup Crossroads Eastgate Factoria 

Drove Alone 61% 81% 85% 73% 69% 
Bus 19% 3% 3% 4% 5% 
Carpool 11% 13% 7% 9% 12% 
Vanpool 3% <1% 1% 1% 1% 
Walk 2% <1% 1% <1% 1% 
Telework 1% 1% 1% 9% 8% 
Bike 1% <1% 1% 1% 1% 
Other 2% 1% <1% 3% 3% 

2005 

 
Downtown 
Bellevue 

Bel-Red / 
Northup Crossroads Eastgate Factoria 

Drove Alone 71% 74% 83% 77% 79% 
Bus 14% 4% 2% 4% 4% 
Carpool 10% 18% 11% 10% 13% 
Vanpool 1% 1% 0% 1% 1% 
Walk 2% 1% 4% <1% 1% 
Telework 2% 1% 0% 7% 1% 
Bike 1% 1% 0% 1% <1% 
Other 1% 1% <1% 2% 1% 

2002 

 
Downtown 
Bellevue 

Bel-Red / 
Northup Crossroads Eastgate Factoria 

Drove Alone 68% 80% 81% 74% 85% 
Bus 12% 4% 2% 4% 2% 
Carpool 12% 12% 7% 10% 9% 
Vanpool 2% 1% 1% 1% 1% 
Walk 2% 1% 7% 2% 1% 
Telework 1% 1% 1% 1% <1% 
Bike 1% 1% <1% <1% <1% 
Other 2% 1% 3% 8% 2% 

2000 

 
Downtown 
Bellevue 

Bel-Red / 
Northup Crossroads Eastgate Factoria 

Drove Alone 68% 80% 84% 76% N/A 
Bus 13% 3% 3% 3% N/A 
Carpool / Vanpool 17% 15% 7% 17% N/A 
Other 2% 2% 6% 5% N/A 
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A financial incentive, an immediate ride home in case of emergency, more frequent bus service to 
the work site, an opportunity to work from home (telework), an employer-provided car for work-
related trips during work hours and a more flexible work schedule to meet carpool, vanpool, the 
bus, etc. are the top methods that would encourage employees to try or continue using alternatives 
to driving alone to work. There were, however, some differences between the MMAs in the 
ranking and in the methods that employees indicate would be most effective in changing their 
commute behavior.  

The majority of employees across all five MMAs live within 30 miles of their work location.  
However, the average one-way commute distance varies from 12.07 miles for employees in the 
Crossroads area to 16.89 miles for employees in the Eastgate area. 

Table 7: Average Commute Distance (in miles) 
(BASE = All Respondents) 

 2008 2005 2002 
Downtown Bellevue 14.97 14.46 14.48 
Bel-Red / Northup 14.51 15.61 15.46 
Crossroads 12.07 12.10 12.11 
Eastgate 16.89 17.22 15.90 
Factoria 13.30 14.44 14.79 

 

With the exception of employees in the Crossroads and the Eastgate areas, fewer than one out of 
five employees (20%) in the MMAs surveyed indicates they live in Bellevue. 

Table 8: Proportion of Employees Who Live in Bellevue by MMA  
(BASE = All Respondents) 

 2008 2005 
Downtown Bellevue 17% 17% 
Bel-Red / Northup 15% 18% 
Crossroads 30% 29% 
Eastgate 21% 17% 
Factoria 17% 21% 
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Background and Objectives 
Research Background and Objectives 

Every two to three years, the City of Bellevue commissions a study to measure commute mode 
share, or how commuters travel to their work destinations.  The objectives of the Mode Share 
Survey research are to: 

 Determine the current percentage of commute trips made using drive-alone, transit, 
vanpool, carpool, walk, bike, telework, and compressed work week modes;  

 Monitor progress in meeting mode split targets specified in the City Comprehensive Plan; 
and,  

 Gather additional information on commute behavior to inform the development of 
transportation programs and policies. 

The 2008 Mode Share Survey, like the previous 2005 Mode Share Survey, evaluated commute 
behavior for five (5) of the 14 Mobility Management Areas (MMAs) in the City: Downtown, Bel-
Red/Northup, Crossroads, Eastgate and Factoria, as shown in Figure 9 on the next page. These 
five (5) MMAs are the major employment centers in Bellevue and are the MMAs for which there 
are adopted target levels for non-drive-alone commute mode split in the Comprehensive Plan† as 
follows.   

 Downtown – 40% 

 Bel-Red / Northup – 25% 

 Crossroads – 25% 

 Eastgate – 35% 

 Factoria – 20% 

The 2008 Mode Share Survey project complements the survey data collection and analysis 
already completed for the Downtown MMA under the sponsorship of the Washington State 
Department of Transportation Growth & Transportation Efficiency Center (GTEC) program and 
supplemental data collection and analysis commissioned for the Downtown MMA by the City in 
conjunction with that effort.  As with the 2008 Downtown GTEC survey, the primary data 
collection in each of the four other major employment centers involved employees at small 
worksites, specifically those with fewer than 100 employees not affected by the CTR law.  In 
addition, attempts were made to recruit up to five large worksites per MMA, those with more than 
100 employees that are not currently affected by the state CTR law in each of the four 
employment centers for this survey effort. 

In addition to the Mode Share survey itself, the City also commissioned – as in 2005 - an analysis 
of commute mode shares at certain buildings with Transportation Management Plan (TMP) 

                                                           
† Bellevue Comprehensive Plan, Transportation Element, Table TR.1. 
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agreements, which consisted of 16 such buildings, all located in the Downtown MMA.  The 
overall Downtown MMA section of this report does not include data from nor analysis of the 
TMP building results (which are analyzed in separate survey reports, one for each building). 
Additional analysis was conducted to compare the results at the TMP buildings to data among 
businesses in the Downtown MMA that are not located in a TMP building (also presented in a 
separate report). 

As in 2005, for this analysis, only the “previous week” method, which is a simple percentage 
breakdown of all commute trips taken during a one-week period, is used.  The “previous week” 
method is slightly different from the current SOV calculation used by the WSDOT for the CTR 
and GTEC programs.  Although the current WSDOT formula for calculating the SOV rate no 
longer provides extra credits for the elimination of commute trips through telework nor for 
commute trips by bicycle and walk modes (originally given extra weight because they offer air 
quality benefits), it does calculate trips avoided though days off owing to compressed work week 
schedules differently than other commute modes.  As the City’s mode split targets for the 
individual MMAs do not include goals for particular non-SOV modes nor is there a City policy 
basis to assign extra credit to particular modes, the WSDOT methodology is not applicable for 
use by the City and is not employed for calculation of the SOV or drive-alone rate in this report. 
For the purposes of this analysis and this report, each trip is counted with the same weight.  

Figure 9: MMAs Surveyed 
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Opinion Research Corporation, Northwest (ORC-NW, formerly Northwest Research Group) 
performed the following services for the 2008 Mode Share Survey: 

 Development of the sampling plan; 

 Modification of the survey instrument for online administration; 

 Online survey programming and hosting; 

 Sample management; 

 Data collection; 

 Data preparation; 

 Tabulation; and 

 Analysis and reporting. 
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Research Design 
Methodology 

The 2008 Mode Share Survey collected data from employees at small worksites, those with fewer 
than 100 employees and employees at up to five large businesses with 100 or more employees, 
that are not affected by the CTR law, in four (4) of the 14 mobility management areas (MMA’s) 
in Bellevue.  In addition, data collection was conducted in an area that will be added to form the 
new Bel-Red MMA 12, so as to provide a baseline measure for this new area.  The data collected 
through this effort was then combined with available existing commute data – primarily for large 
CTR-affected worksites.  These data, together with survey data collected through the WSDOT 
GTEC program for the downtown Bellevue MMA were analyzed to determine the commute 
mode share and related pertinent information regarding employee commute behavior and 
attitudes in each of the areas.  

Sample Frame 

In order to maintain comparability to the previous survey efforts, ensure the ability to analyze 
trends over time, and replicate the WSDOT GTEC survey effort completed for the Downtown 
MMA in summer 2008, ORC-NW purchased the most current available lists of employers from 
InfoUSA.  Only non-CTR affected employers were included in the final sample universe and one-
person firms were excluded.  A random sample of these listed companies was then used for 
recruiting.   

Recruiting of Participating Businesses 

The City of Bellevue sent pre-notification letters to all businesses included on the final business 
list.  The purpose of the letters was to inform business owners about the upcoming survey effort 
and to encourage their participation. 

Following distribution of the pre-notification letters, recruiters from ORC-NW’s data collection 
facility contacted the companies listed in the sample in order to recruit them to participate in the 
survey.  Each company contacted was asked to designate a survey coordinator, and as companies 
were recruited, ORC-NW sent an introduction letter to the manager and the identified “firm 
survey coordinator” at each firm inviting them to participate in the research effort.  The letter also 
provided an explanation of the research purpose, and provided contact information should 
questions arise during the survey process.  Also included in the survey coordinator toolkit was a 
set of instructions, the appropriate number of paper survey instruments (one for each employee), 
and a business-reply mail envelope for return of completed surveys.    

To encourage participation three incentives were offered.  Each survey coordinator received a $10 
coffee card in appreciation of their effort upon ORC-NW’s receipt of their company’s completed 
surveys.  Employees who returned surveys were offered the opportunity to enter a random 
drawing for a $150 gift certificate to the Bellevue Collection.  ORC-NW reminded survey 
coordinators of the survey return deadline throughout the process via e-mail and phone calls.  
New in 2008, an additional incentive was offered to survey coordinators.  Survey coordinators 
who met the requested response rate of 60% at their worksite were offered an opportunity to enter 
a random drawing for a $150 gift certificate to the Bellevue Collection. 
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For the 16 downtown buildings, the City or TransManage -the Bellevue TMA - coordinated the 
distribution of the survey materials with the property manager at each building.   

Survey Administration 

The 2008 Mode Share Survey was conducted via self-administered survey.  As in the previous 
survey efforts in 2002 and 2005, the same survey instrument that is used by the State of 
Washington to survey businesses affected by the Commute Trip Reduction (CTR) law was used 
for this survey with the exception of the online survey. The online survey included a few 
additional questions to help the City better understand commute behavior.  

As in 2005, Mode Share Survey respondents were given the opportunity to complete the survey 
either on paper or online.  Regardless of survey completion method, each potential respondent 
received a hard copy / paper survey form.  Those who opted to complete the survey online were 
required to enter the unique survey ID number from their paper survey in order to gain access to 
the online instrument, thus ensuring that only one survey could be completed per respondent. 

The TMP building surveys were conducted solely online.  ORC-NW created separate survey 
instructions for this effort which included a unique online survey access code to be distributed to 
each employee at each of the 16 TMP buildings. 

Additional Survey Data 

Survey data were obtained from the Washington State CTR program for employees of CTR 
affected businesses (those with 100 or more employees who begin to work between 6 and 9 a.m.).  
Companies affected by the CTR Law are required to administer a commute mode survey to 
employees every two years. 

In addition, available data for worksites of various sizes collected through other programs, such 
as the Flexpass transit pass program (which requires annual surveys at very large worksites) were 
utilized.  The survey instrument in all the data collection efforts was the standard Washington 
State Commute Trip Reduction survey form, with the exception of the online Mode Share Survey, 
which included a few additional questions at the end to gain further insight to commute behavior.  
The survey instruments are detailed in Appendix C. 

 



Sample Information  

The following table provides detailed sample information as well as the final sample size and response rates for each of the MMAs surveyed in this study. 

Downtown MMA:  

Data 
Source 

# of 
Recruited 

Businesses 

# of 
Surveys 
Mailed 

# of Survey 
Participating 
Businesses  

# of Surveys 
Mailed to 

Businesses 
Who 

Participated 
in the Survey 

# of 
Surveys 
Returned 

Response Rate 
(Based on # of 

Business 
Returned/# of 
Businesses 
Recruited) 

Response 
Rate  

(Based on # 
Returned/Mail
ed Surveys) 

Response Rate 
(Based on # 

Returned 
Mailed Surveys 

to Returned 
Companies) 

Total 
Surveys 

CTR 
Survey*  --- --- 23 --- 5615 --- --- --- 5615 
GTEC 
Survey  261 5706 80 1352 696 31% 12% 51% 696 
TMP Online 
Survey** --- 13691 --- --- 1386 --- 10% --- 1386 
Downtown 
MMA 
Overall *** 261 --- 97 1352 5099 --- --- --- 5099 
* This number includes all CTR data obtained from the Washington State Department of Transportation.   
** These surveys were completed by employees at 15 TMP buildings during the City of Bellevue Mode Share Survey conducted in Fall 2008. 
***This number does not include 1212 surveys for six (6) CTR sites in downtown Bellevue that were obtained from the Washington Department of Transportation.  The 
results from these six CTR sites were not available at the time of the GTEC survey and analysis and are only included for the TMP Building reports, they are not in the 
Downtown MMA analysis in this report. Similarly, the 1386 TMP surveys were not available for the GTEC survey and are not included in the Downtown MMA analysis.  

Other MMAs:  

Area 

# of 
Recruited 

Businesses 

# of 
Surveys 
Mailed 

# of Survey 
Participating 
Businesses  

# of Surveys 
Mailed to 

Businesses 
Who 

Participated 
in the Survey 

# of 
Surveys 
Returned 

Response Rate 
(Based on # of 

Business 
Returned/# of 
Businesses 
Recruited) 

Response 
Rate  

(Based on # 
Returned/Mail
ed Surveys) 

Response Rate 
(Based on # 

Returned 
Mailed Surveys 

to Returned 
Companies) 

# of 
Worksites 

with 
Existing 

CTR Survey 
Data 

Included 

# of 
Surveys 

from 
State 

Included 
Total 

Surveys 

Bel-Red / Northup 67 1504 27 345 177 40% 12% 51% 10 2031 2208 

New Bel-Red * 11 195 2 14 8 18% 4% 57% 1 214 222 

Crossroads 67 905 23 291 152 34% 17% 52% 0 0 152 

Eastgate 63 962 18 161 95 29% 10% 59% 8 4483 4578 

Factoria 64 965 19 169 111 30% 12% 66% 2 1790 1901 

Total 272 4,531 89 980 543 33% 12% 55% 21 8,518 9,061 
* This only includes those businesses that are not in the current in the Bel-Red / Northup MMA 4 boundary, but that are in the newly defined Bel-Red MMA 12. 
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Final Sample Size and Margin of Error 

When interpreting the results of this survey, it is important to keep in mind the margin of error.  
This is the degree to which the results from a given random sample of the population can be 
expected to accurately reflect the entire population. 

In general, the larger the subgroup is, the smaller the margin of error will be.  In addition, the 
further away a sample group is from being split 50/50 on an issue, the smaller the margin of error.  
The margin of error when 50% of a sample group of any size gives a certain response is therefore 
known as the maximum margin of error. 

The table below shows example margins of error, at the 95% confidence level.    For example, 
when 50% of a sample of 450 respondents gives a certain response, this means that 95 out of 100 
times the survey is conducted, you can be reasonably sure that the results will not vary more than 
+/- 4.6 percentage points.  If either 10% or 90% of the sample of 450 gives a certain response, the 
margin of error shrinks to +/- 2.7%. 

Example Margins of Error 
 

Sample Size 10%/ 90% 30%/ 70% 
 

50%/ 50% 
 

500 +/- 2.6% +/- 4.0% 
 

+/- 4.4% 
 

450 +/- 2.7% +/- 4.2% 
 

+/- 4.6% 
 

400 +/- 2.9% +/- 4.5% 
 

+/- 4.9% 
 

200 +/- 4.2% +/- 6.4% 
 

+/- 6.9% 
 

100 +/- 5.9% +/- 9.0% 
 

+/- 9.8% 
 

50 +/- 8.3% +/- 12.7% 
 

+/- 13.9% 
 

25 +/- 10.7% +/- 16.2% 
 

+/- 18.0% 
 

Margin of errors for each MMA and by subgroup are as follows: 

 Small Business Large Business Overall 

MMA 
Sample Size 

[n=] 
Margin of 

Error 
Sample Size 

[n=] 
Margin of 

Error 
Sample Size 

[n=] 
Margin of 

Error 

Downtown 654 +/- 3.8% 4445 +/- 1.5% 5099 +/- 1.4% 

Bel-Red / Northup 177 +/- 7.4% 2031 +/- 2.2% 2208 +/- 2.1% 

Crossroads 152 +/- 7.9% 0 --- 152 +/- 7.9% 

Eastgate 95 +/- 10.1% 4483 +/- 1.5% 4578 +/- 1.4% 

Factoria 111 +/- 9.3% 1790 +/- 2.3% 1901 +/- 2.2% 
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Weighting of Data 

The final data file was weighted using a formula developed by the City to ensure proportional 
representation of large and small employers within each of the five areas surveyed.  Survey 
weights were based on 2008 State “covered” employment numbers provided by the Puget Sound 
Regional Council (PSRC).  The weighting scheme is based on the number of employees in 
specific size firms (1: those with fewer than 100 employees 2: firms with 100 or more 
employees).  Sampling areas were Downtown Bellevue, Bel-Red/Northup, Crossroads, Eastgate, 
Factoria, and a new area added to the Bel-Red/Northup MMA.  The sample weighting strategy is 
consistent with the strategy used in the previous surveys in 2000, 2002, and 2005 for all MMAs 
with the exception of the Downtown and Crossroads MMAs. Due to lack of participation among 
larger businesses, 100 or more employees, no weighting was applied to Crossroads data for 2008. 
The weighting scheme used for the Downtown MMA follows the WSDOT GTEC survey 
protocol where weights were developed by business cohort as shown in Table 2 below. 

The following table illustrates each weight used for this analysis. 

Table 10: 2008 State “Covered” Employment Data – Percentage of Employees by Size of Business for 
the 4 Areas with Weights 

(Mode Split Weights) 
  Bel-Red New Bel-Red Eastgate Factoria 
Businesses w/ 1-99 employees (adjusted) 65% 73% 43% 54% 
Businesses w/ 100 or more employees 35% 27% 57% 46% 

 

Table 11: Percentage of Employees by Size of Business in the Downtown MMA 

(GTEC & Mode Split Weights) 
 Downtown 
Businesses w/ 5 to 9 employees 8% 
Businesses w/ 10 to 19 employees 10% 
Businesses w/ 20 to 49 employees 14% 
Businesses w/ 50 to 99 employees 14% 
Businesses w/ 100 or more employees 53% 



Downtown Bellevue 
WSDOT’s GTEC Survey results were combined with CTR surveys completed by the following 
businesses in the Downtown Bellevue MMA: 

 
• CH2M Hill 

• ChemPoint 

• City of Bellevue 

• Drugstore.com 

• GE Capital 

• HDR Engineering Inc 

• HNTB Corporation 

• Key Bank of Washington 

• MulvannyG2 Architecture 

• Nordstrom 

• Overlake Hospital Medical 
Center (at 112th/12th bldg) 

• PACCAR Inc 

• Parametrix Inc 

• Puget Sound Energy 

• Symetra Financial 

• US Bank of Washington 

• Waggener Edstrom 

 
Of 5,099 surveys included for the Downtown Bellevue MMA, 4,403 surveys were completed by 
employees at the CTR affected worksites listed above.  The remaining 696 surveys were 
completed for the Washington State Department of Transportation’s Growth and Transportation 
Efficiency Center (GTEC) Survey effort in summer of 2008.  A total of 80 non-CTR affected 
businesses participated in the WSDOT GTEC Survey. 

The results are based on weighted data in order to correct for over representation of large 
businesses (businesses with 100 or more employees) and under representation of small businesses 
with fewer than 100 employees.  Unlike the previous surveys in 2002 and 2005, when weighting 
was developed just for two business segments - small businesses with fewer than 100 employees 
and large businesses with 100 or more employees - the weighing scheme for the 2008 survey 
follows the WSDOT GTEC Survey weighting protocol by five (5) business cohorts. 
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Commute Modes “Used During Previous Week” 

All respondents were asked about the modes used to travel to work in the week prior to the survey 
period. 

The majority (90%) of Downtown Bellevue respondents report the week prior to taking the 
survey was a typical commute week for them. 

Drive-Alone Rate 
The aggregate drive-alone rate for employee commute trips for all companies in Downtown 
Bellevue measured 61% in 2008. 3 This is a significant drop from the 71% reported in 2005.  

Non-drive-alone commute “Mode Split” measured 39% in 2008. This is a significant 
improvement from the 2005 figure of 29% of commute trips made by a travel mode other than 
drive-alone.   

However, the 39% figure for non-drive-alone Mode Split falls slightly short of the City’s adopted 
Mode Split target of 40% for Downtown Bellevue.  

Figure 12:  Drive-Alone Rate 
Downtown Bellevue  

(Base=Number of Trips) 
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3 Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode.  
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The drive-alone rate in 2008 has declined for both large and small businesses.  The drive-alone 
rate for small businesses continues its downward trend – to 68% in 2008 from 74% in 2005 and 
79% in 2002.   

Figure 13:  Drive-Alone Rate by Business Size 
Downtown Bellevue  

(Base=Number of Trips) 

54%

74%

65%

68%

56%

79%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Small Businesses

Large Businesses

2008

2005

2002

 

2008 MODE SHARE SURVEY 
DOWNTOWN MMA REPORT  - 24 - 



Commute Mode Split 
Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  To provide an aggregate measure for the entire week, 
data on the commute mode used during the week prior to the survey data collection period is 
based on the total number of commute trips. 

In 2008, driving alone continues to represent the majority of commute trips among Downtown 
Bellevue employees (61%).  However, the proportion of commute trips made by driving alone 
dropped significantly from the 71% reported in 2005. 

The percentage of commute trips made by bus continues an upward trend - to 19% in 2008 from 
14% in 2005 and 12% in 2002.  

Commute trips by carpool have remained fairly consistent:  11% in 2008, 10% in 2005, and 12% 
in 2002. 

The remaining modes represent a very small proportion of commute trips among Downtown 
Bellevue employees. 

Figure 14:  Commute Mode Split 
Downtown Bellevue  

(Base=Number of Trips) 
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* The 2000 data for carpool included both carpool and vanpool trips. 
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Similar to the overall results, driving alone represents the majority of commute trips regardless of 
company size. 

However, when comparing commute modes by company size, employees of large businesses use 
alternative commute modes more than employees of small businesses.  In particular, employees 
of large businesses were more likely to commute by bus (22% of commute trips) than were 
employees of small businesses (16% of commute trips).  

Figure 15:  Commute Mode Split by Company Size 
Downtown Bellevue 

(Base=Number of Trips) 
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The drive-alone rate of employees at businesses with 100 employees or more is 56%, the lowest 
drive alone rate of the business size comparison groups.  The drive-alone rates for businesses with 
20 or more employees are significantly lower than the drive-alone rates for businesses with fewer 
than 20 employees, 78% for businesses with 10 to 19 employees, and 74% for businesses with 
fewer than 10 employees.  

• The proportion of commute trips by bus varies depending on business size, with 
larger businesses having a higher usage rate.  More than one out of four commute 
trips among employees at businesses with 50 to 99 employees (25%) and those at 
larger employers - over 100 employees - (22%) are made by bus, compared to 15% 
or fewer commute trips among employees at smaller worksites - less than 50 
employees – that are made by the bus. 

Table 16 : Commute Modes by Size of Worksite  
(BASE = Number of Trips) 

 
Under 10 

Employees
10 to 19 

Employees
20 to 49 

Employees
50 to 99 

Employees 

100 or 
More 

Employees
Drove Alone 74% 78% 68% 58% 56% 
Bus 12% 7% 15% 25% 22% 
Carpool 7% 7% 10% 10% 12% 
Vanpool <1% 1% 2% 1% 4% 
Walk 4% 2% 1% 2% 2% 
Telework <1% 1% <1% 1% 2% 
Bike <1% <1% 0% 3% 1% 
Other 1% 3% 3% <1% 1% 

 

The table below compares the commute split among those employees who are usually scheduled 
to begin work between 6 and 9 a.m. and those who are not. 

The drive-alone rate among those employees who are usually scheduled to begin work between 6 
and 9 a.m. is significantly lower than the drive-alone rate among those who are not (60% 
compared to 73%). 

Table 17 : Commute Modes by Work Schedule  
(BASE = Number of Trips) 

 

Begin Work 
between  

6 and 9 a.m. 

Do Not Begin 
Work between  

6 and 9 a.m. 
Drove Alone 60% 73% 
Bus 20% 11% 
Carpool 11% 9% 
Vanpool 3% <1% 
Walk 2% 2% 
Telework 1% 3% 
Bike 1% <1% 
Other 2% 2% 
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Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the four alternative modes used by 
employees in Downtown Bellevue who report they used these alternative modes in the past week 
to commute to work. 

Table 18 : Frequency of Commute Modes Used in the “Previous Week”  
(BASE = Respondents Who Used Each of the Alternative Commute Modes) 

 
Carpool 
[nw=738] 

Vanpool 
[nw=151]

Transit 
[nw=1,108]

Bicycle 
[nw=67] 

Once a week 19% 10% 7% 26% 
Twice a week 16% 3% 7% 21% 
Three times a week 14% 10% 14% 12% 
Four times a week 16% 20% 20% 18% 
Five or more times a week 34% 57% 52% 24% 
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Downtown Bellevue Respondent Profile 

Occupation of Respondents 

Forty-two percent (42%) of respondents report they perform professional or technical work for 
their employer.  This represents a significant decline in the percentage of respondents who 
indicate they perform this type of job compared to 2005.  Nearly one out of ten (8%) of 
respondents in 2008 report they perform customer service work for their employer – a significant 
increase from 5% in 2005. 

Table 19 : Type of Work  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=5,099] 

Percent of 
Employees 

2005 [nw=5,574] 

Percent of 
Employees 

2002 [nw=4,623] 
Professional / Technical 42% 46% 42% 
Management 17% 16% 17% 
Administrative Support 16% 15% 15% 
Sales / Marketing 10% 12% 14% 
Customer Service 8% 5% 7% 
Craft / Production / Labor 1% 1% 2% 
Other 6% 5% 4% 
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Comparing the types of jobs, or occupations between respondents at large and small businesses, 
respondents at large businesses tend to perform more professional or technical work for their 
employers while respondents at small businesses tend to perform more sales and marketing or 
customer service functions. 

• Less than one-fifth (18%) of employees at smaller businesses - those with fewer than 
20 employees - report they perform professional or technical work for their employer, 
while nearly half (47%) of employees at businesses with more than 20 employees 
indicate they perform similar work. 

• On the other hand employees at businesses with fewer than 20 employees are 
significantly more likely than employees who work for a larger business to report 
they are in a sales or marketing position (24% compared to 8% or less). 

• Those employees who are usually scheduled to begin work between 6 and 9 a.m. are 
significantly more likely than those who are not to report they perform professional / 
technical (44% vs. 24%) or management work (18% vs. 8%). 

• Those who are not usually scheduled to begin work between 6 and 9 a.m. are 
significantly more likely to be in a sales / marketing (22% vs. 9%) or customer 
service (19% vs. 7%) position. 

Table 20 : Type of Work by Business Size  
(BASE = All Respondents) 

 

Percent of Employees -  
2008 Large Businesses 

[nw=2,699] 

Percent of Employees -  
2008 Small Businesses 

[nw=2,400] 
Professional / Technical 48% 35% 
Management 17% 16% 
Administrative Support 14% 18% 
Sales / Marketing 8% 13% 
Customer Service 7% 10% 
Craft / Production / Labor 1% 2% 
Other 6% 6% 



Current Commute Behavior 

Work Schedule 

The majority (91%) of Downtown Bellevue employees report they usually work 35 or more hours 
per week in a position intended to last 12 months or more, similar to the 92% reported in 2005 
and the 90% reported in 2002. 

Similar to 2005, significantly more respondents who usually work at least 35 hours per week 
report they begin work at their work location between 6 and 9 a.m., compared to those who work 
fewer hours (93% compared to 61%, respectively). 

• When comparing the results by the number of employees, significantly more 
respondents at large businesses (with 100 or more employees) report they usually 
work at least 35 hours per week, than respondents at businesses with fewer than 100 
employees (94% compared to 86%, respectively).   

Figure 21:  Usually Work at Least 35 Hours per Week  
Downtown Bellevue  

(Base=All Respondents [nw=5,099]) 

 

Yes, 91%

No, 9%

 

The majority (90%) of Downtown Bellevue employees report they are scheduled to begin work at 
their location between 6 and 9 a.m. 

• Significantly more respondents at large companies report they are scheduled to begin 
work between 6 and 9 a.m., 94% of respondents at large businesses compared to 85% 
of small business employees. 

• Employees at companies with 20 employees or more are significantly more likely 
than those at smaller companies to begin work between 6 and 9 a.m. (87% or more, 
compared to 81% or fewer of employees at companies with fewer than 20 
employees). 
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When asked about which days during the week prior to completing the survey they were 
scheduled to begin work between 6 and 9 a.m., the majority of Downtown Bellevue employees 
report they were scheduled to begin work between 6 and 9 a.m. Monday through Friday during 
the previous week. 

• Employees at small businesses are significantly more likely than employees at large 
businesses to report they were not scheduled to begin work between 6 and 9 a.m. any 
day of the previous week (14% compared to 6%, respectively). 

Figure 22:  Scheduled to Work between 6 and 9 a.m.  
Downtown Bellevue  

(Base=All Respondents) 
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Commute Distance 

The average commute distance, regardless of commute mode, for Downtown Bellevue employees 
in 2008 is 14.97 miles, similar to previous years (14.46 miles in 2005 and 14.48 miles in 2002). 

Two-thirds (67%) of respondents report they commute less than 16 miles one-way to work; two 
percent (2%) report they commute more than 50 miles one-way to work in 2008.   

• As in 2005, sixteen percent (16%) of Downtown Bellevue employees indicate their 
one way commute distance is less than 5 miles. 

Figure 23:  Commute Distance 
Downtown Bellevue  

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 
and work locations by major commute mode. 

The 2008 average one-way commute distance remains similar to that in 2005 and 2002 across all 
four major commute modes (SOV, Carpool, and Bus) with the exception of Vanpool.  The 
average distance among those who report using vanpool during the previous week to work has 
increased by approximately 2 miles from 27.92 miles in 2005 to 30.07 miles in 2008. 

• The average one-way commute distance of Downtown Bellevue employees who 
drive alone continues to be approximately 14 miles (14.1 miles in 2008 compared to 
13.9 miles in 2005 and 14.1 miles in 2002). 

Table 24 : 2008 Commute Distance by Commute Mode  
(Base = Respondents Who Used Each Mode during Previous Week) 

 
SOV 

[nw=3,417] 
Carpool 
[nw=738] 

Vanpool 
[nw=151] 

Bus / Train 
[nw=1,108] 

5 miles or less 15% 13% 1% 12% 
6 to 15 miles 55% 44% 16% 51% 
16 to 30 miles 24% 32% 51% 29% 
31 to 50 miles 5% 10% 22% 6% 
51 miles or more 1% 1% 11% 2% 
Overall average distance 14.14 miles 16.87 miles 30.07 miles 15.87 miles 

 

 
Walk 

[nw=122] 
Bicycle 
[nw=67] 

Less than 1 Mile 36% 0% 
1 to 2 miles 54% 11% 
3 to 5 miles 4% 5% 
6 to 10 miles 3% 36% 
11 to 20 miles 1% 44% 
21 miles or more 2% 5% 
Overall average distance 2.08 miles 10.84 miles 

Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 
residence by major geographic area. 

Table 25 : Residential Location of Employees 
(BASE = All Respondents) 

 

 
2008 Overall 
[nw=5,099] 

2008 Large 
Business  

[nw=2,699] 

2008 Small 
Business 

[nw=2,400] 
Bellevue 17% 16% 18% 
Seattle 18% 20% 16% 
Kirkland 8% 7% 9% 
W Snohomish County  14% 15% 13% 
Redmond / NE King County / SE Snohomish County 14% 14% 15% 
Issaquah / E King County 7% 8% 7% 
Renton / South King County / Pierce County 19% 18% 21% 
Other 2% 3% 2% 
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Figure 26 : Commute Origin Zones 
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The following table illustrates the commute modes used by employees in Downtown Bellevue by 
their residence location.  Because some commuters used different modes on various days of the 
survey week, totals are greater than 100%. 

Table 27 : Commute Mode Used in the “Previous Week” by Location of Residence  
(BASE = All Respondents) 

 Bellevue Seattle Kirkland

W 
Snohomish 

County 

Redmond / 
NE King 

& SE 
Snohomish 

County 

Issaquah 
/ E King 
County 

Renton 
/ S 

King & 
Pierce 

County Other 
Drive alone 71% 69% 82% 62% 78% 81% 66% 59% 
Carpool 13% 11% 10% 21% 18% 17% 17% 10% 
Vanpool <1% 2% 0% 7% 1% 1% 6% 14% 
Transit (Bus / 
Train) 15% 33% 21% 31% 18% 11% 22% 23% 
Bike 2% 3% 1% <1% 1% <1% 2% 0% 
Walk 14% <1% 1% <1% <1% 0% <1% 2% 
Telework 2% 5% 2% 4% 4% 2% 4% 16% 

 

Telework 

As in 2005, fewer than one in ten (7%) Downtown Bellevue respondents report teleworking at 
least one day in two weeks, on average.   

Of those respondents who telework at least one day in two weeks, more than half (57%) report 
they teleworked one or two days in the last two weeks. 

Figure 28:  Number of Days Teleworked in Last Two Weeks 
Downtown Bellevue  

(Base= Respondents Who Telework At Least One Day in Two Weeks On Average) 
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Potential Commute Behavior 

Likelihood to Try Alternative Modes 

Similar to 2005, slightly more than one out of seven (16%) Downtown Bellevue employees report they already carpool to work.  The 
proportion of Downtown Bellevue employees who report they take the bus to work continues its upward trend since 2002 (17% in 2002, 
20% in 2005, and 25% in 2008). 

• The percentage of respondents who report they are likely to try or continue using carpool or vanpool to work increased 
significantly in 2008. 

Table 29: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [nw=5,099] 2005 [nw=5,574] 2002 [nw=4,623] 

Mode Do Now Likely 
Not 

Likely 
Not An 
Option Do Now Likely 

Not 
Likely 

Not An 
Option Do Now Likely 

Not 
Likely 

Not 
An 

Option 
Carpool 16% 32% 38% 14% 14% 28% 38% 20% 17% 31% 33% 19% 
Vanpool 4% 23% 55% 18% 2% 19% 53% 26% 3% 24% 48% 25% 
Bus 25% 35% 27% 12% 20% 30% 31% 18% 17% 29% 33% 20% 
Train 2% 16% 22% 60% <1% 15% 16% 69% 1% 18% 18% 64% 
Bicycle 4% 11% 33% 52% 3% 12% 31% 54% 2% 11% 30% 57% 
Walk 4% 18% 23% 55% 3% 5% 21% 71% 3% 6% 22% 69% 
Telework 9% 46% 17% 28% 8% 47% 15% 29% 8% 41% 16% 36% 
A compressed work week 5% 37% 18% 39% 4% 44% 20% 31% 5% 41% 18% 36% 
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When comparing respondents’ likelihood to try alternative modes between large and small 
businesses, a significantly greater proportion of small businesses employees report most of the 
alternative modes are not an option for them. 

• Significantly greater numbers of small business employees indicate telework (32%) 
and a compressed work-week (59%) are not options for them, while more than half of 
large businesses’ employees report they are likely to try telework (53%) and a 
compressed work-week (50%). 

Table 30: Likelihood to Try Alternative Modes by Business Size 
(BASE = All Respondents) 

 2008 Large Business [nw=2,699] 2008 Small Business [nw=2,400] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 17% 32% 39% 13% 15% 32% 38% 15% 
Vanpool 6% 23% 54% 17% 2% 24% 56% 19% 
Bus 30% 32% 27% 12% 20% 40% 28% 12% 
Train 1% 16% 14% 69% 3% 16% 32% 50% 
Bicycle 3% 13% 35% 49% 5% 8% 31% 57% 
Walk 4% 5% 23% 68% 3% 33% 24% 40% 
Telework 9% 53% 13% 24% 8% 38% 22% 32% 
A compressed work 
week 9% 50% 18% 23% 1% 21% 18% 59% 

The likelihood of trying alternatives to driving alone among heavy SOV commuters (those who 
drive alone to work 80% or more of the time) has increased in 2008, with the exception of  
telework, compressed work schedule and bicycle alternatives. 

• In 2008, nearly half (46%) of the heavy SOV commuters indicate they are likely to 
try using the bus as an alternative to driving alone to work, compared to 35% in 
2005. 

• Nearly half (46%) of the heavy SOV commuters indicate they are likely to try 
telework; this is essentially the same as the proportion in 2005 who reported they 
were likely to try teleworking (48%).  

Table 31: Likelihood to Try Alternative Modes among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[nw=2,707] 

Mode Do Now Likely Not Likely 
Not An 
Option 

Carpool 3% 34% 45% 18% 
Vanpool <1% 20% 58% 23% 
Bus 3% 46% 35% 16% 
Train 1% 14% 23% 62% 
Bicycle 1% 10% 31% 57% 
Walk 1% 19% 25% 55% 
Telework 6% 46% 16% 31% 
A compressed work week 4% 35% 17% 44% 
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When comparing the likelihood to try alternative modes to driving alone to work, those who are 
usually scheduled to begin work between 6 and 9 a.m. are more likely than those who are not to 
indicate they are likely to either already use or try alternative modes.  Those who are not usually 
scheduled to begin work between 6 and 9 a.m. are more likely to indicate alternative modes are 
not an option for them. 

• Those who are usually scheduled to begin work between 6 and 9 a.m. are significantly 
more likely than their counterparts to indicate they are likely to try telework (49% vs. 
25%), a compressed work (39% vs. 26%), and walking to work (18% vs. 12%).  In 
addition, they are also significantly more likely to report they already take the bus to 
work (26% vs. 18%). 

• Significantly more Downtown Bellevue employees who are not usually scheduled to 
begin work between 6 and 9 a.m. indicate telework, a compressed work week, bus, 
carpool and vanpool are not options for them. 

o Although more than one in three (37%) employees who are not usually scheduled 
to begin work between 6 and 9 a.m. indicate telework is not an option for them, a 
significantly greater proportion (17%) of this employee segment report they 
already telework compared to those who are usually scheduled to begin work 
during the morning peak hours (8%). 

Table 32: Likelihood to Try Alternative Modes by Arrival Time  
(BASE = All Respondents) 

 
Begin Work between 6 and 9 a.m. 

[nw=4,380] 
Do Not Begin Work between 6 and 9 a.m. 

[nw=485] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 16% 33% 39% 13% 18% 27% 33% 22% 
Vanpool 4% 24% 55% 16% 1% 19% 53% 28% 
Bus 26% 36% 27% 11% 18% 30% 31% 21% 
Train 2% 16% 22% 60% 2% 12% 29% 57% 
Bicycle 4% 11% 33% 52% 4% 8% 36% 52% 
Walk 4% 18% 23% 55% 6% 12% 24% 58% 
Telework 8% 49% 17% 27% 17% 25% 21% 37% 
A compressed work 
week 5% 39% 18% 38% 9% 26% 20% 44% 
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Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

Similar to 2005, in 2008, the top five methods to encourage Downtown Bellevue employees to 
use or continue using alternate modes include a financial incentive for using a non-drive alone 
mode (43%); an opportunity to work at home (37%); an immediate ride home in case of an 
emergency (28%); more frequent bus service at the work site (23%); and a more flexible work 
schedule to meet carpool, vanpool, the bus, etc. (19%). 

• Although an employer provided car for work during work hours was ranked fifth in 
2005, in 2008 a more flexible work schedule to meet carpool, vanpool, or the bus, 
etc. has replaced it as fifth. 

Table 33 : Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 
[nw=5,099] 

Percent of 
Employees 

2005 
[nw=5,574] 

Percent of 
Employees 

2002 
[nw=4,623] 

A financial incentive for using non-drive alone modes 43% 41% 43% 
Opportunity to work at home (telework) 37% 38% 5% 
An immediate ride home in case of an emergency 28% 28% 33% 
More frequent bus service at the work site 23% 20% 22% 
A more flexible work schedule to meet carpool, vanpool, the bus, etc. 19% 15% 19% 

 

Although the top five ways to encourage Downtown Bellevue employees to use alternative modes 
is very similar regardless of business size, the order of item preference slightly different in a few 
cases. 

• Across all business sizes, Downtown Bellevue employees cite a financial incentive 
for using non-drive alone modes as the top choice to encourage them to use an 
alternative to driving alone (36% among employees at businesses with fewer than 10 
employees to 47% of employees at businesses with 20 to 49 employees). 

• Small business employees are significantly more likely than large business 
employees to indicate they need personal help with forming a carpool or vanpool (7% 
vs. 3%) and with finding bus times and routes (6% vs. 2%). 

 

 
 



Bel-Red / Northup 
Commute Modes “Used During Previous Week” 

All respondents in Bel-Red / Northup MMA 4 were asked about the modes used to travel to work 
in the week prior to the survey period. 

The majority (92%) of Bel-Red Northup respondents report the week prior to taking the survey 
was a typical commute week for them. 

Drive-Alone Rate 

The aggregate drive-alone rate for employee commute trips for all companies in Bel-Red / 
Northup measured 81% in 2008.§  This is a significant increase from the 74% measured in the 
2005 Mode Share Survey.  

Non-drive-alone Commute “Mode Split” measured 19% in 2008. This is a significant decrease 
from the 2005 figure of 26% of commute trips made by a travel mode other than drive-alone.   

The 19% figure for non-drive-alone Mode Split falls short of the City’s adopted Mode Split target 
of 25% for the Bel-Red / Northup area.  

Figure 34:  Drive-Alone Rate 
Bel-Red / Northup MMA 4 
(Base=Number of Trips) 
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§ Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode. 

 

2008 MODE SHARE SURVEY 
BEL-RED / NORTHUP MMA REPORT  - 41 - 



The drive-alone rates for both small and large businesses have increased significantly in 2008. 

• The drive-alone rate for large businesses has increased significantly from 71% in 
2005 to 77% in 2008.  

• The drive-alone rate for small businesses has increased significantly in 2008 to 84 
percent from 76 percent in 2005. 

Figure 35:  Drive-Alone Rate by Business Size 
Bel-Red / Northup 

(Base=Number of Trips) 
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Commute Mode Split 

Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  To provide an aggregate measure for the entire week, 
data on the commute mode used during the week prior to the survey data collection period is 
based on the total number of commute trips. 

In 2008, driving alone continues to represent the majority of commute trips among Bel-Red / 
Northup employees at eighty-one percent (81%) of trips.  This is significantly more than the 
seventy-four percent (74%) that was reported in 2005. 

The percentage of commute trips made by carpool has decreased - to 13% in 2008 from 18% in 
2005 - while the percentage of trips by bus has remained essentially constant – representing three 
percent (3%) of the commute trips among Bel-Red / Northup employees (compared to 4% in 
2005). 

The remaining modes represent a very small proportion of commute trips among Bel-Red / 
Northup employees. 
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Figure 36:  Commute Mode Split 
Bel-Red / Northup  

(Base=Number of Trips) 
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* The 2000 data for carpool included both carpool and vanpool trips. 
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Similar to the overall results, driving alone represents the majority of commute trips regardless of 
company size. 

However, when comparing commute modes by company size, employees of large businesses use 
alternative commute modes more than employees of small businesses. 

• The proportion of commute trips made by bus and teleworking by large business 
employees is greater than that of small companies. 

Figure 37:  Commute Mode Split by Company Size 
Bel - Red / Northup  

(Base=Number of Trips) 
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The drive-alone rate of employees at businesses with 50 to 99 employees is 74%, the lowest 
drive-alone rate of the business size comparison groups, while the drive-alone rate of employees 
at businesses with fewer than 20 employees is the highest at 89%. 

• Carpool is the second most used commute mode among Bel-Red / Northup 
employees, ranging from 8% of commute trips among employees at businesses with 
fewer than 20 employees to 20% of commute trips among employees at businesses 
with 50 to 99 employees. 

• Other alternative commute modes, including bus, are used by a very small proportion 
of Bel-Red / Northup employees, regardless of business size (5% or smaller 
proportion of commute trips). 

Table 38 : Commute Modes by Size of Worksite 
(BASE = Number of Trips) 

 
Under 20 

Employees
20 to 49 

Employees
50 to 99 

Employees

100 or 
More 

Employees 
Drove Alone 89% 88% 74% 77% 
Carpool 8% 12% 20% 13% 
Bus 2% 0% 3% 5% 
Telework 0% 0% 1% 2% 
Walk <1% 0% 0% 1% 
Vanpool 0% 0% 1% 1% 
Bike 0% 0% 1% 1% 
Other 1% 0% <1% 1% 

Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the alternative modes used by employees 
in the Bel-Red / Northup area who report they used alternative modes in the past week to 
commute to work. 

Table 39 : Frequency of Commute Modes Used in the “Previous Week” 
(BASE = Respondents Who Used Each of the Alternative Commute Modes) 

 
Carpool 
[nw=401]

Vanpool 
[nw=12]*

Transit 
[nw=84]

Bicycle 
[nw=25]* 

Once a week 17% 0% 17% 74% 
Twice a week 17% 0% 10% 9% 
Three times a week 17% 72% 10% 6% 
Four times a week 16% 3% 19% 5% 
Five or more times a week 33% 25% 45% 6% 

*Due to small sample size (nw=12 and nw=25) caution should be used when interpreting these 
result. This information is not projectable to the entire population. 
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Bel-Red / Northup Respondent Profile 

Occupation of Respondents 

More than two out of five (42%) respondents report they perform professional or technical work 
for their employer.  Though not significant, this is an increase from 2005. 

The proportion of employees who perform craft, production, or labor work functions has declined 
significantly from 2005 (4% compared to 10%) and inversely, the proportion of employees who 
perform sales and marketing functions has increased significantly compared to 2005 (9% 
compared to 3%). 

Table 40 : Type of Work  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=2,208] 

Percent of 
Employees 

2005 [nw=2,189] 

Percent of 
Employees 

2002 [nw=2,170] 
Professional / Technical 42% 40% 37% 
Administrative Support 15% 14% 16% 
Management 13% 15% 16% 
Sales / Marketing 9% 3% 7% 
Customer Service 8% 10% 6% 
Craft / Production / Labor 4% 10% 12% 
Other 9% 8% 5% 

 

Comparing the types of jobs, or occupations between respondents at large and small businesses, 
significantly more respondents at large businesses report they have a customer service or craft / 
production / labor position while significantly more respondents at small businesses report they 
perform sales or marketing functions. 

• Significantly more respondents at businesses with 100 or more employees report they 
perform customer service functions for their employer compared to respondents at 
businesses with less than 100 employees (15% compared to 5% or less, respectively). 

Table 41 : Type of Work by Business Size  
(BASE = All Respondents) 

 

Percent of 
Employees -  

2008 Large Business 
[nw=780] 

Percent of 
Employees -  

2008 Small Business 
[nw=1,428] 

Professional / Technical 41% 43% 
Administrative Support 14% 16% 
Management 12% 13% 
Sales / Marketing 4% 12% 
Customer Service 15% 5% 
Craft / Production / Labor 7% 2% 
Other 7% 10% 
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Current Commute Behavior 

Work Schedule 

The majority (92%) of Bel-Red / Northup employees report they usually work 35 or more hours 
per week in a position intended to last 12 months or more. This is a slight increase from the 2005 
survey results (89%). 

Significantly more respondents who usually work at least 35 hours per week report they begin 
work at their work location between 6 and 9 a.m., compared to those who work fewer hours (89% 
compared to 69%, respectively). 

• When comparing the results by the number of employees, significantly more 
respondents at large businesses (with 100 or more employees) report they do not 
usually work at least 35 hours per week, than respondents at businesses with fewer 
than 100 employees (16% compared to 3%, respectively).   

• Furthermore, significantly more respondents at small companies report they are 
scheduled to begin work between 6 and 9 a.m. (92% compared to 77% of large 
business employees). 

Figure 42:  Usually Work at Least 35 Hours per Week  
Bel-Red / Northup  

(Base=All Respondents [nw=2,208]) 
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Overall, seventy-three percent (73%) or more employees are scheduled to begin work between 6 
and 9 a.m. Monday through Friday. 

• Significantly more respondents at large companies (100 or more employees) report 
they are scheduled to begin work between 6 and 9 a.m. on Saturday (12%) and 
Sunday (11%), compared to respondents from smaller businesses (8% on Saturday 
and 0% on Sunday). 

Figure 43:  Scheduled to Work between 6 and 9 a.m. 
Bel-Red / Northup  

(Base=All Respondents) 
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Commute Distance 

The average commute distance, regardless of commute mode, for Bel-Red / Northup respondents 
is over one mile shorter in 2008 compared to 2005 (14.51 miles and 15.61 miles, respectively). 

Two-thirds (67%) of respondents report they commute less than 16 miles one-way to work, and 
just one percent (1%) report they commute more than 50 miles one-way to work in 2008 (sums in 
Figure 44 below may differ due to rounding).  These are similar to the results in 2005 (63% and 
1%, respectively). 

• The average commute distance for employees at smaller businesses (fewer than 100 
employees) is significantly shorter than for employees at large businesses (13.54 
miles compared to 16.33 miles, respectively). 

• Employees at large companies (more than 100 employees) are significantly more 
likely to live between 31 and 50 miles from work (10%) than are employees at 
smaller companies (2%). 

Figure 44:  Commute Distance 
Bel-Red / Northup  

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 
and work locations by major commute mode. 

The average commute distances among alternative commute mode users have decreased slightly 
since 2005 (the distances reported in 2005 were: SOV – 14.85 miles, Carpool – 19.03 miles, 
Vanpool – 23.90 miles, Transit – 14.17 miles, Walk – 2.59 miles, and Bicycle – 14.76 miles). 

Table 45 :2008 Commute Distance by Commute Mode  
(Base = Respondents Who Used Each Mode during Previous Week) 

 
SOV 

[nw=1,902] 
Carpool 
[nw=401] 

Vanpool 
[nw=12]* 

Transit 
[nw=84] 

5 miles or less 16% 15% 0% 19% 
6 to 15 miles 51% 52% 12% 53% 
16 to 30 miles 27% 29% 78% 25% 
31 to 50 miles 5% 4% 9% 3% 
51 miles or more 1% 1% 0% 0% 
Overall average distance 14.56 miles 15.17 miles 23.75 miles 12.99 miles 

 
Walk 

[nw=19]* 
Bicycle 

[nw=25]* 
Less than 1 Mile 50% 0% 
1 to 2 miles 26% 5% 
3 to 5 miles 22% 32% 
6 to 10 miles 0% 15% 
11 to 20 miles 2% 45% 
21 miles or more 0% 3% 
Overall average distance 1.54 miles 9.78 miles 

*Due to small sample size (nw=12 and nw=25) caution should be used when interpreting these 
result. This information is not projectable to the entire population. 

 

Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 
residence by major geographic area. 

Table 46 : Residential Location of Employees  
(BASE = All Respondents) 

 
2008 Overall 
[nw=2,208] 

2008 Large Business  
[nw=780] 

2008 Small Business 
[nw=1,428] 

Bellevue 15% 16% 15% 
Seattle 15% 15% 16% 
Kirkland 5% 7% 4% 
W Snohomish County  15% 17% 14% 
Redmond / NE King County / SE Snohomish County 18% 14% 19% 
Issaquah / E King County 7% 5% 9% 
Renton / South King County / Pierce County 20% 22% 20% 
Other 3% 4% 3% 
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Figure 47 : Commute Origin Zones 
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The following table illustrates the commute modes used by employees in the Bel-Red/Northup 
area by their residence location.  Because some commuters used different modes on various days 
of the survey week, totals are greater than 100%. 

Table 48 : Commute Mode Used in the “Previous Week” by Location of Residence  
(BASE = All Respondents) 

 Bellevue Seattle Kirkland

W 
Snohomish 

County 

Redmond / NE 
King & SE 
Snohomish 

County 

Issaquah / 
E King 
County 

Renton / S 
King & 
Pierce 

County Other 
Drive alone 88% 87% 89% 90% 91% 98% 84% 94% 
Carpool 14% 17% 34% 16% 15% 13% 26% 23% 
Vanpool 0% <1% <1% 1% 0% 5% 0% 1% 
Transit 3% 10% 3% 2% 3% <1% 4% 3% 
Bike 1% 3% 1% <1% 2% 0% <1% 2% 
Walk 5% 0% 0% 0% 0% 0% <1% 1% 
Telework <1% 1% 1% 1% 3% <1% 4% 2% 

Telework 

A very small proportion (4%) of Bel-Red / Northup respondents report they telework at least one 
day in two weeks, on average.  The proportion of those who report teleworking at least once in 
two weeks in 2008 is statistically unchanged from 2005 (3%). 

Of those respondents who teleworked at least one day in the past two weeks, more than half 
(58%) reported they teleworked one or two days in the last two weeks in 2008. 

However, of respondents who telework, the proportion who teleworked more than 7 days in the 
past two weeks has increased significantly in 2008 to 12%, compared to 3% in 2005. 

Figure 49:  Number of Days Teleworked in Last Two Weeks 
Bel-Red / Northup  

(Base= Respondents Who Telework At Least One Day in Two Weeks On Average) 
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Potential Commute Behavior 

Likelihood to Try Alternative Modes 

The proportion of employees who currently carpool, take the bus, and work a compressed work-
week as an alternative to driving alone has decreased significantly in 2008 compared to 2005 and 
is now back to levels very similar to those seen in 2002. 

In 2005, nearly one quarter (23%) of respondents indicated that they currently carpool. This 
proportion has decreased significantly, only 18% reporting they carpool to work in 2008. 

Table 50: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [nw=2,208] 2005 [nw=2,189] 2002 [nw=2,170] 

Mode 
Do 

Now Likely 
Not 

Likely

Not 
An 

Option
Do 

Now Likely
Not 

Likely

Not 
An 

Option
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Carpool 18% 38% 24% 19% 23% 31% 28% 18% 17% 34% 29% 21% 
Vanpool 1% 23% 47% 28% 2% 26% 46% 27% 2% 23% 46% 30% 
Bus 5% 30% 41% 24% 7% 31% 36% 26% 5% 28% 37% 30% 
Train <1% 12% 15% 73% <1% 11% 17% 72% 0% 16% 16% 68% 
Bicycle 3% 12% 29% 55% 3% 12% 32% 54% 2% 12% 26% 60% 
Walk 2% 5% 20% 73% 2% 5% 25% 68% 2% 5% 21% 73% 
Telework 4% 36% 15% 46% 3% 34% 15% 48% 3% 33% 14% 50% 
A compressed 
work week 8% 43% 17% 32% 10% 37% 18% 35% 7% 41% 17% 36% 

 

 

2008 MODE SHARE SURVEY 
BEL-RED / NORTHUP MMA REPORT  - 54 - 



The following compares likelihood to try alternative modes by business sizes: 

• Significantly greater numbers of large business employees indicate telework (57%) 
and a compressed work-week (40%) are not options for them, while a greater 
proportion of small businesses’ employees report they are likely to try telework 
(39%) and a compressed work-week (45%). 

• Small business employees are also significantly more likely to report they are not 
likely to try vanpooling (51%), while significantly more large business employees 
report they are likely to try this alternative mode (33%). 

• Employees at businesses with 50 to 99 employees are, significantly, the most likely 
to report that they already carpool to work (30% compared to 18% or less for any 
other business cohort). 

• A significantly greater proportion of businesses with 10 to 19 employees report that 
taking the bus is not an option for them compared to all other employee size groups 
(48% compared to 25% or less). 

Table 51: Likelihood to Try Alternative Modes by Business Size  
(BASE = All Respondents) 

 2008 Large Business [nw=780] 2008 Small Business [nw=1,428] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 18% 37% 27% 18% 18% 37% 27% 18% 
Vanpool 2% 33% 39% 26% 1% 19% 51% 30% 
Bus 9% 32% 33% 25% 3% 29% 45% 23% 
Train 1% 18% 15% 67% 0% 10% 15% 75% 
Bicycle 3% 12% 25% 59% 3% 13% 31% 53% 
Walk 3% 6% 18% 73% 1% 5% 21% 73% 
Telework 3% 29% 11% 57% 4% 39% 17% 40% 
A compressed work 
week 7% 38% 15% 40% 9% 45% 18% 29% 
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More than one-third of Bel-Red / Northup area employees who are heavy SOV mode users 
indicate they are likely to try carpool (44%), a compressed work-week (44%), or teleworking 
(34%) as an alternative to drive alone to work.  And nearly a third (31%) indicate they are likely 
to try a bus.  

Table 52: Likelihood to Try Alternative Modes Among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[nw=1,670] 

Mode Do Now Likely Not Likely 
Not An 
Option 

Carpool 3% 44% 29% 23% 
Vanpool <1% 22% 46% 32% 
Bus 1% 31% 41% 26% 
Train <1% 12% 15% 73% 
Bicycle 2% 12% 25% 61% 
Walk 1% 4% 16% 78% 
Telework 4% 34% 15% 47% 
A compressed work week 6% 44% 16% 35% 
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Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

In 2008, the top five methods to encourage Bel-Red / Northup employees to use or continue using 
alternate modes include a financial incentive for using a non-drive alone mode (41%); an 
opportunity to work at home (32%); an immediate ride home in case of an emergency (31%); 
more frequent bus service at the work site (27%); and an employer-provided car for work 
purposes during work hours (18%). 

• In 2008, four out of ten (41%) Bel-Red / Northup employees indicate that a financial 
incentive for using alternative modes to work would most encourage them to try or 
keep using alternatives to driving alone.  This is a significant decrease from 2005 
(46%), though similar to results seen in 2002 (40%). 

• The top methods of encouraging employees to try or continue using alternative 
modes are the same as in 2005, the major difference is that an immediate ride home 
was ranked second most popular in 2005, it is now third.  

• Additionally, in 2005 there was a “tie” for fifth. A more flexible work schedule 
to meet carpool, vanpool, the bus, etc. has dropped to seventh in 2008 (14% 
compared to 18% in 2005). 

Table 53 : Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=2,208] 

Percent of 
Employees 

2005 [nw=2,189] 

Percent of 
Employees 

2002 [nw=2,170] 
A financial incentive for using non-drive alone modes 41% 46% 40% 
Opportunity to work at home (telework) 32% 28% - 
An immediate ride home in case of an emergency 31% 33% 31% 
More frequent bus service at the work site 27% 22% 24% 
An employer-provided car for work purposes during work hours 18% 18% 22% 

The list of the top five ways to encourage Bel-Red / Northup employees to use alternative modes 
is similar across the various sizes of businesses with the exception of the method that ranks fifth.  
Variations in the sequence of measures include:  

• A significantly greater proportion of large business employees indicate an immediate 
ride home in case of an emergency (33%) would encourage them to try or continue 
using alternative modes to work. Large business employees rank this method as 
second compared to third among employees at smaller businesses (30%). 

• Employees at smaller businesses are significantly more likely than large business 
employees to report transportation during lunch or breaks for personal errands (21% 
and 9%, respectively) would encourage them to try or continue using alternative 
modes to work. This ranked fifth among small business employees. Alternatively, 
large business employees rank a more flexible work schedule to meet carpool, 
vanpools, the bus etc. as fifth (20%).  



Crossroads 
Although there was one CTR site included in the analysis for Crossroads in 2002 and 2005, there 
is no data for CTR affected sites in the Crossroads MMA for the 2008 Mode Share Survey. 
Additionally, there were only two (2) companies in the sample for the Crossroads MMA that have 
100 or more employees. ORC-NW was able to recruit one (1) of these. However, despite 
numerous reminders, this company did not participate. Given this lack of participation among 
large businesses, the data from the Crossroads MMA is not weighted and the report does not 
include comparisons between large (100 or more employees) and small (fewer than 100 
employees) businesses for this MMA. A total of 152 employees in this MMA participated in the 
survey in 2008. 

Commute Modes “Used During Previous Week” 

All respondents were asked about the modes used to travel to work in the week prior to the survey 
period. 

The majority (93%) of Crossroads respondents report the week prior to taking the survey was a 
typical commute week for them. 

Drive Alone Rate 

The aggregate drive-alone rate for employee commute trips for all companies in Crossroads 
measured 85% in 2005.** This is a slight increase over the 83% measured in the 2005 Mode 
Share Survey.  

                                                          

Non-drive-alone commute “Mode Split” measured 15% in 2005. This is a slight decrease from 
the 2005 figure of 17% of commute trips made by a travel mode other than drive-alone.   

The 15% figure for non-drive-alone Mode Split is less than the City’s adopted Mode Split target 
of 25% for Crossroads.  

 
** Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode. 
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Figure 54:  Drive-Alone Rate 
Crossroads  

(Base=Number of Trips) 
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Though not significantly, the drive-alone rate for small businesses has increased to 85% in 2008 - 
from 82% in 2005. Note that for both the 2005 and 2002 surveys the large business sample is 
comprised of just one worksite and the 2008 data for large businesses is unavailable.  

 

Figure 55:  Drive-Alone Rate by Business Size 
Crossroads  

(Base=Number of Trips) 
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Commute Mode Split 

Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  To provide an aggregate measure for the entire week, 
data on the commute mode used during the week prior to the survey data collection period is 
based on the total number of commute trips. 

In 2008, driving alone continues to represent the majority of commute trips among Crossroads 
employees (85%).  This is a slight increase from the 83% measured in 2005. 

The percentage of commute trips made by carpool has decreased - to 7% in 2008 from 11% in 
2005; however, this is identical to the level reported in the 2002 results. 

The remaining modes represent a very small proportion of commute trips among Crossroads 
employees. 

Figure 56:  Commute Mode Split 
Crossroads  

(Base=Number of Trips) 
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* The 2000 data for carpool included both Carpool and Vanpool trips, and Other for 2000 includes trips 
made on foot.  
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Similar to the overall results, driving alone represents the majority of commute trips regardless of 
company size. 

• Trips by employees at businesses with 10 to 99 employees are significantly more 
likely to be by bicycle (2%) compared to trips by employees at businesses with fewer 
than 10 employees (0%). 

• All other differences between larger and smaller businesses are not statistically 
different. 

Figure 57:  Commute Mode Split by Company Size 
Crossroads  

(Base=Number of Trips) 
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Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the alternative modes used by employees 
in Crossroads who report they used alternative modes in the past week to commute to work. 

Table 58 : Frequency of Commute Modes Used in the “Previous Week” 
(BASE = Respondents Who Used Each of the Alternative Commute Modes*) 

 
Carpool 
[n=18] 

Vanpool 
[n=2] 

Transit 
[n=8] 

Bicycle 
[n=2] 

Once a week 33% 0% 38% 50% 
Twice a week 22% 0% 13% 0% 
Three times a week 6% 0% 13% 0% 
Four times a week 17% 100% 13% 0% 
Five or more times a week 22% 0% 25% 50% 

*Due to small sample sizes caution should be used when interpreting these results. This 
information is not projectable to the entire population. 

 

 Crossroads Respondent Profile 

Occupation of Respondents 

Nearly one third (31%) of all respondents report they perform professional or technical work for 
their employer.  This represents a significant decrease in the percentage of respondents who 
perform this type of job since 2005 (48%). 

The proportion of employees who are in administrative support positions has more than 
quadrupled since 2005 (17% compared to 4%) while the proportion of sales / marketing positions 
has been reduced by more than half (6% in 2008 compared to 15% in 2005). 

Table 59 : Type of Work  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [n=152] 

Percent of 
Employees 

2005 [nw=146] 

Percent of 
Employees 

2002 [nw=229] 
Professional / Technical 31% 48% 39% 
Administrative Support 17% 4% 9% 
Management 16% 19% 15% 
Sales / Marketing 6% 15% 7% 
Customer Service 6% 9% 17% 
Craft / Production / Labor 4% - - 
Other 21% 5% 12% 
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Comparing the types of jobs, or occupations between respondents at large and small businesses, 
respondents at the larger businesses tend to perform more craft / production / labor work for their 
employees than do respondents at smaller businesses (7% and 1%, respectively). 

Table 60 : Type of Work by Business Size  
(BASE = All Respondents) 

 

Percent of Employees 
2008 Business with 10 to 99 

Employees [n=64] 

Percent of Employees 
2008 Business with fewer 
than 10 Employees [n=88]

Professional / Technical 33% 30% 
Administrative Support 16% 17% 
Management 19% 14% 
Sales / Marketing 2% 9% 
Customer Service 2% 9% 
Craft / Production / Labor 7% 1% 
Other 21% 21% 
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Current Commute Behavior 

Work Schedule 

The majority (82%) of Crossroads employees report they usually work 35 or more hours per 
week in a position intended to last 12 months or more. Though not significant, this is a slight 
decrease from the 2005 survey results (87%). 

Significantly more respondents who usually work at least 35 hours per week report they begin 
work at their work location between 6 and 9 a.m., compared to those who work fewer hours (86% 
compared to 54%, respectively). 

• There are no significant differences in the number of hours worked per week when 
comparing by business size. 

Figure 61:  Usually Work at Least 35 Hours per Week  
Crossroads  

(Base=All Respondents [n=152]) 
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The majority of Crossroads employees are scheduled to begin work between 6 and 9 a.m. 
Monday through Friday. 

• Significantly fewer respondents at companies with fewer than 10 employees report 
they are scheduled to begin work between 6 and 9 a.m. on Sunday, compared to all 
other respondents (2% compared to 20%, respectively). 

Figure 62:  Scheduled to Work between 6 and 9 a.m.  
Crossroads  

(Base=All Respondents) 
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Commute Distance 

The average commute distance, regardless of commute mode, for Crossroads respondents has 
remained consistent in 2008 compared to 2005 (12.07 miles compared to 12.10 miles, 
respectively). 

Seven out of ten respondents (72%) report they commute less than 16 miles one-way to work, and 
a very small proportion (4%) of Crossroads employees report they commute more than 30 miles 
one-way to work in 2008.  These are similar to the 2005 results. 

• The average commute distance is significantly longer for respondents at businesses 
with fewer than 10 employees than for the respondents at businesses with 10 to 99 
employees (13.9 miles compared to 9.5 miles, respectively). 

Figure 63:  Commute Distance 
Crossroads  

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 
and work locations by major commute mode. 

Table 64:  2005 Commute Distance by Commute Mode 
(Base = Respondents Who Used Each Mode During Previous Week) 

 
SOV 

[n=131] 
Carpool 
[n=18*] 

Vanpool 
[n=2*] 

Transit 
[n=8*] 

5 miles or less 29% 38% 0% 0% 
6 to 15 miles 45% 25% 0% 50% 
16 to 30 miles 23% 38% 50% 38% 
31 to 50 miles 3% 0% 50% 13% 
Overall average distance 11.39 miles 11.44 miles 39.00 miles 19.25 miles 

 
Walk 
[n=2*] 

Bicycle 
[n=2*] 

Less than 1 miles 0% 0% 
1 to 2 miles 100% 50% 
3 to 5 miles 0% 0% 
6 to 10 miles 0% 0% 
11 to 20 miles 0% 50% 
Overall average distance 2.00 miles 6.50 miles 

*Due to small sample size (n is less than 30) caution should be used when interpreting these results. This 
information is not projectable to the entire population. 

 

Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 
residence by major geographic area. 

Table 65:  Residential Location of Employees  
(BASE = All Respondents) 

 

 
2008 Overall 

[n=152] 

Percent of Employees 
2008 Business with More than 

10 Employees [n=64] 

Percent of Employees 
2008 Business with Less 

than 10 Employees [n=88] 
Bellevue 30% 42% 21% 
Seattle 12% 2% 19% 
Kirkland 12% 17% 8% 
W Snohomish County  8% 8% 7% 
Redmond / NE King County / SE Snohomish County 12% 14% 12% 
Issaquah / E King County 7% 0% 12% 
Renton / South King County / Pierce County 18% 14% 21% 
Other 2% 3% 1% 
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Figure 66 : Commute Origin Zones 

 

 

2008 MODE SHARE SURVEY 
CROSSROADS MMA REPORT  - 68 - 



2008 MODE SHARE SURVEY 
CROSSROADS MMA REPORT  - 69 - 

The following table illustrates the commute modes used by employees in the Crossroads area by 
their residence location.  Because some commuters used different modes on various days of the 
survey week, totals are greater than 100%. 

Table 67:  Commute Mode Used in the “Previous Week” by Location of Residence*  
(BASE = All Respondents) 

 Bellevue Seattle Kirkland 

W 
Snohomish 

County 

Redmond / NE 
King & SE 
Snohomish 

County 

Issaquah 
/ E King 
County 

Renton / S 
King & 
Pierce 

County Other 
Drive alone 90% 94% 100% 91% 94% 100% 81% 100% 
Carpool 19% 6% 18% 0% 6% 10% 15% 0% 
Vanpool 0% 0% 0% 9% 0% 0% 4% 0% 
Transit 5% 12% 0% 9% 0% 0% 8% 0% 
Bike 2% 0% 0% 0% 0% 0% 0% 0% 
Walk 5% 0% 0% 0% 0% 0% 0% 0% 
Telework 5% 6% 0% 9% 6% 0% 4% 0% 

*With the exception of those who live in Bellevue, other locations of residence have a very small 
sample size (n<30). The results should be used with caution. 

 

Telework 

Nine percent (9% or n=13) of Crossroads respondents report they telework at least one day in two 
weeks on average.  This is a significant increase from 1 percent (1%) in 2005. 

Ten of those respondents who report they telework at least one day in two weeks report they 
teleworked one (n=4) or two (n=6) days in the last two weeks. Another two report 3 days and one 
reports that they teleworked 4 days in the last two weeks.



Potential Commute Behavior 

Likelihood to Try Alternative Modes 

In 2008, the use of both teleworking and a compressed work week has increased significantly 
(10% for both telework and a compressed work week in 2008 compared to 2% in 2005). 
Additionally, the likelihood of trying both of these alternatives has increased significantly as well 
(33% or more in 2008 compared to 27% or less in 2005). 

The use of carpooling as an alternative to driving alone has declined significantly from 14% in 
2005 to 8% in 2008, and the proportion of employees who indicate a carpool is not an option for 
them has increased significantly over the same time period, from 14% in 2005 to 22% in 2008. 

Table 68: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [n=152] 2005 [nw=146] 2002 [nw=229] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do  
Now Likely 

Not 
Likely 

Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 8% 35% 35% 22% 14% 38% 34% 14% 9% 33% 34% 24% 
Vanpool 2% 19% 49% 30% 2% 24% 49% 25% 1% 20% 45% 34% 
Bus 5% 41% 31% 23% 5% 32% 43% 20% 2% 29% 40% 29% 
Train 1% 13% 17% 69% 1% 12% 22% 65% 1% 15% 23% 62% 
Bicycle 2% 18% 31% 50% 1% 9% 38% 52% 5% 12% 22% 61% 
Walk 5% 8% 22% 66% 5% 5% 27% 63% 3% 26% 17% 54% 
Telework 10% 33% 11% 46% 2% 24% 19% 55% 10% 36% 16% 38% 
A compressed work 
week 10% 35% 20% 35% 2% 27% 24% 46% 2% 25% 20% 53% 
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The following compares respondents’ likelihood to try alternative modes between larger (10 to 99 
employees) and smaller businesses (fewer than 10 employees). 

• A significantly greater proportion of employees at businesses with fewer than 10 
employees indicate they currently telework (11%) and utilize a compressed work-
week (13%), while about four out of ten larger business employees report they are 
likely to try telework (42%) or a compressed work-week (36%). 

• A significantly greater proportion of employees at businesses with fewer than 10 
employees indicate that carpooling is not an option for them (26%) compared to 
larger business employees (17%). 

Table 69: Likelihood to Try Alternative Modes by Business Size  
(BASE = All Respondents) 

 

 
2008 Business with Fewer than 10 

Employees [n=88] 
2008 Business with 10 to 99  

Employees [n=64] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 7% 33% 34% 26% 11% 37% 35% 17% 
Vanpool 1% 24% 45% 30% 2% 12% 55% 31% 
Bus 4% 36% 33% 27% 6% 48% 28% 19% 
Train 0% 18% 17% 65% 2% 6% 16% 76% 
Bicycle 0% 15% 36% 49% 4% 21% 25% 50% 
Walk 4% 8% 20% 68% 6% 8% 24% 63% 
Telework 11% 27% 11% 52% 8% 42% 12% 38% 
A compressed work 
week 13% 35% 17% 35% 4% 36% 24% 36% 
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More than three out of four (76%) employees in the Crossroads area report they drove to work 80 
percent of the time in the previous week. The following table shows the likelihood to try 
alternative modes for those classified as heavy drive-alone mode users. 

Although these individuals currently drive alone to work frequently, more than one-third indicate 
they are likely to try the bus (41%), carpooling (37%), a compressed work week (36%) or 
teleworking (34%) as alternatives to drive alone. 

Table 70: Likelihood to Try Alternative Modes among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[n=115] 

Mode Do Now Likely Not Likely 
Not An 
Option 

Carpool 2% 37% 36% 26% 
Vanpool 0% 19% 48% 33% 
Bus 0% 41% 31% 27% 
Train 0% 14% 14% 71% 
Bicycle 1% 15% 36% 48% 
Walk 2% 7% 24% 67% 
Telework 6% 34% 12% 47% 
A compressed work week 7% 36% 21% 36% 
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Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

In 2008, the top five methods to encourage Crossroads employees to use or continue using 
alternate commute modes include a financial incentive for using a non-drive alone mode (43%); 
an opportunity to work at home (31%); an employer-provided car for work purposes during work 
hours (26%); an immediate ride home in case of an emergency (18%); and more frequent bus 
service at the work site (15%). 

While the top five methods to encourage employees to use or continue using alternative modes 
remained the same as in 2005, the ranking of several of these five methods has changed slightly.  

• A financial incentive for using non-drive alone modes remains the most frequently 
cited method, as in 2002 and 2005. 

• An employer-provided car for work purposes during work hours was rated as the fifth 
choice in 2005, while the same method is now ranked third in 2008 (20% in 2005 
compared to 26% in 2008). 

• An immediate ride home in case of emergency is ranked fourth in 2008 but was 
second in 2005. The percentage of employees that support this method of 
encouragement is just over half of what was reported in 2005 (18% in 2008 
compared to 32% in 2005). 

Table 71: Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [n=152] 

Percent of 
Employees 

2005 [nw=146] 

Percent of 
Employees 

2002 [nw=229] 
A financial incentive for using non-drive alone modes 43% 36% 38% 
Opportunity to work at home (telework) 31% 24% 26% 
An employer-provided car for work purposes during work hours 26% 20% 31% 
An immediate ride home in case of an emergency 18% 32% 23% 
More frequent bus service at the work site 15% 22% 22% 

The list of the top five ways to encourage Crossroads employees is very similar to the overall 
results across the different business sizes.  In fact, the top three methods for both larger and 
smaller business employees are identical to the overall. However, the order of the last few items 
is slightly different. 

• Among smaller business employees (fewer than 10 employees), a more flexible 
schedule to meet carpool, vanpool, the bus, etc. achieved a percentage high enough to 
“tie” in fifth place with more frequent bus service at the work site (14% compared to 
2% among employees at businesses with 10 to 99 employees). 

• A significantly greater proportion (19%) of larger business employees (10 to 99 
employees) report that transportation during lunch or breaks for personal errands will 
encourage them to try or keep using alternatives to driving alone (compared to 4% 
among employees at businesses with fewer than 10 employees).  Among this group, 
this option placed “tied” for fourth in the list of top five. 



Eastgate 
Commute Modes “Used During Previous Week” 

All respondents were asked about the modes used to travel to work in the week prior to the survey 
period. 

The majority (88%) of Eastgate respondents report the week prior to taking the survey was a 
typical commute week for them. 

Drive-Alone Rate 

The aggregate drive-alone rate for employee commute trips for all companies in Eastgate 
measured 73% in 2008.†† This is a decrease from the 77% measured in the 2005 Mode Share 
Survey.  

Non-drive-alone Commute “Mode Split” measured 27% in 2008. This is an increase from the 
2005 figure of 23% of commute trips made by a travel mode other than drive-alone.   

Although this is an improvement since 2005, the 27% figure for non-drive-alone Mode Split still 
falls short of the City’s adopted Mode Split target of 35% for Eastgate.  

Figure 72:  Drive-Alone Rate 
Eastgate  

(Base=Number of Trips) 
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†† Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode.   
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While the drive-alone rate for small businesses has increased just slightly to 85% in 2008 - from 
84% in 2005 - the drive-alone rate for large businesses has decreased significantly to 63% in 2008 
from 73% in 2005. 

When comparing the drive-alone rate by company size, the drive-alone rate of large businesses is 
significantly lower than that of small businesses, as in 2002 and 2005 

Figure 73:  Drive-Alone Rate by Business Size 
Eastgate  

(Base=Number of Trips) 
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Commute Mode Split 

Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  To provide an aggregate measure for the entire week, 
data on the commute mode used during the week prior to the survey data collection period is 
based on the total number of commute trips. 

In 2008, driving alone continues to represent the majority of commute trips among Eastgate 
employees (73%).  This is a slight decrease from 77 percent (77%) measured in 2005. 

Though neither change is significant, the percentage of commute trips made by teleworking has 
increased to 9% in 2008 from 7% in 2005, and the percentage of trips by carpool has declined to 
9% in 2008 from 10% in 2005. 

The proportion of commute trips by vanpool (1%) and bus (4%) remains unchanged since 2002. 

The remaining modes represent a very small proportion of commute trips among Eastgate 
employees. 

Figure 74:  Commute Mode Split 
Eastgate  

(Base=Number of Trips) 
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* The 2000 data for carpool included both carpool and vanpool trips. 
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Similar to the overall results, driving alone represents the majority of commute trips regardless of 
company size. 

However, when comparing commute modes by company size, employees of large businesses use 
alternative commute modes more than employees of small businesses. 

• While driving alone continues to be the most common commute mode among large 
business employees, a significantly smaller percentage of commute trips among large 
business employees are made by driving alone, 63%, compared to trips among small 
business employees, among whom 85% of commute trips are by driving alone. 

• A significantly greater proportion of commute trips among large business employees 
occur by teleworking (14% compared to 1% of commute “trips” made by small 
business employees) and carpooling (13% compared to 4% of commute trips made 
by small business employees). 

Figure 75:  Commute Mode Split by Company Size 
Eastgate  

(Base=Number of Trips) 
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The drive-alone rate of employees at businesses with 100 employees or more is 63%, the lowest 
drive-alone rate of the business size comparison groups. 

• Nearly three of ten (27%) commute trips made by employees at businesses with 100 
or more employees were made via teleworking or carpooling. 

 

Table 76 : Commute Modes by Size of Worksite  
(BASE = Number of Trips) 

[Note: There are no participants in the 20 to 49 employee business cohort for 2008] 

 

Fewer 
than 10 

Employees
10 to 99 

Employees

100 or 
More 

Employees 
Drove Alone 83% 87% 63% 
Telework 2% 1% 14% 
Carpool 3% 5% 13% 
Bus 3% 2% 4% 
Compressed Work-Week 0% 0% 1% 
Vanpool 2% 0% 1% 
Bike 3% 0% 1% 
Walk 0% <1% 1% 
Other 5% 4% 1% 

 

Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the alternative modes used by employees 
in the Eastgate area who report they used alternative modes in the past week to commute to work. 

Table 77 : Frequency of Commute Modes Used in the “Previous Week”  
(BASE = Respondents Who Used Each of the Alternative Commute Modes) 

 
Carpool 
[nw=623]

Vanpool 
[nw=57] 

Transit 
[nw=260]

Bicycle 
[nw=68] 

Once a week 21% 3% 17% 47% 
Twice a week 18% 7% 21% 5% 
Three times a week 11% 15% 15% 8% 
Four times a week 22% 15% 11% 4% 
Five or more times a week 28% 59% 36% 35% 
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Eastgate Respondent Profile 

Occupation of Respondents 

Nearly two out of five (39%) respondents report that they perform professional or technical work 
for their employer.  This represents a significant decrease from results in the 2005 Mode Share 
Survey (54%) but is identical to results in the 2002 Survey. 

The types of jobs or occupations respondents report doing for their employers has changed 
slightly in 2008 compared to 2005, but is very similar to information reported in 2002.  

• The proportion of employees in Eastgate who indicate they are in professional or 
technical positions and in management has decreased significantly since 2005. 

• Conversely, the proportion of employees who report they perform sales or marketing, 
administrative support, and craft, production or labor work for their employers has 
increased significantly since 2005. 

Table 78 : Type of Work  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=4,578] 

Percent of 
Employees 

2005 [nw=3,789] 

Percent of 
Employees 

2002 [nw=3,770] 
Professional / Technical 39% 54% 39% 
Management 14% 16% 14% 
Administrative Support 13% 8% 11% 
Customer Service 12% 12% 17% 
Sales / Marketing 11% 5% 11% 
Craft / Production / Labor 7% 1% 5% 
Other 4% 4% 4% 
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Comparing the types of jobs, or occupations between respondents at large and small businesses, 
respondents at large businesses tend to perform professional / technical and customer service 
work for their employers while respondents at small businesses tend to perform sales / marketing 
and administrative support functions. 

• Nearly one-quarter of employees at smaller businesses (fewer than 100 employees) 
report they perform sales / marketing  (22%) or administrative (22%) work for their 
employer, while a very small proportion of employees at businesses with 100 or more 
employees indicate they perform this type of work (3% and 6%, respectively). 

• However, significantly more employees who work for a business with 100 or more 
employees perform professional / technical functions for their employers compared 
to small business (fewer than 100 employees) employees (53% compared to 18%, 
respectively). 

 

Table 79 : Type of Work by Business Size  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 Large Business 
[nw=2,602] 

Percent of 
Employees 

2008 Small Business 
[nw=1,976] 

Professional / Technical 53% 18% 
Management 12% 17% 
Administrative Support 6% 22% 
Customer Service 20% 2% 
Sales / Marketing 3% 22% 
Craft / Production / Labor 4% 11% 
Other 3% 7% 
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Current Commute Behavior 

Work Schedule 

The majority (93%) of Eastgate employees report they usually work 35 or more hours per week in 
a position intended to last 12 months or more.  

• When comparing the results by the number of employees, significantly more 
respondents at large businesses (with 100 or more employees) report they usually 
work at least 35 hours per week, than respondents at businesses with fewer than 100 
employees (98% compared to 87%, respectively).   

• Significantly more respondents who usually work at least 35 hours per week report 
they begin work at their work location between 6 and 9 a.m., compared to those who 
work fewer hours (86% compared to 63%, respectively). 

Figure 80:  Usually Work at Least 35 Hours per Week  
Eastgate  

(Base=All Respondents [nw=4,578]) 
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The majority of Eastgate employees are scheduled to begin work between 6 and 9 a.m. Monday 
through Friday. 

• Significantly more respondents at small companies (fewer than 100 employees) 
report they are scheduled to begin work between 6 and 9 a.m., compared to large 
business (100 or more employees) respondents (91% compared to 80%, 
respectively). 

• Employees who work for large businesses are significantly more likely than those 
working at a small business to report that they are not scheduled to begin work 
between 6 and 9 a.m. on any day (12% compared to 7%, respectively). 

Figure 81:  Scheduled to Work between 6 and 9 a.m.  
Eastgate  

(Base=All Respondents) 
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Commute Distance 

The average one-way commute distance, regardless of commute mode, for Eastgate respondents 
was 16.32 miles in 2008.  This is a slight decrease from the 17.22 miles reported in 2005. 

More than three out of five respondents (61%) report they commute less than 16 miles one-way to 
work, and just two percent (2%) report they commute more than 50 miles one-way to work in 
2008.   

• The proportion of employees whose one-way commute is less than 5 miles has 
increased significantly to 22 percent from 15 percent in 2005. 

• The average commute distance is significantly shorter for respondents at businesses 
with fewer than 100 employees compared to employees at large businesses (13.10 
miles compared to 18.71 miles or more). 

Figure 82:  Commute Distance 
Eastgate  

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 
and work locations by major commute mode. 

With the exception of vanpooling, the 2008 average one-way commute distance for employees in 
Eastgate has decreased significantly across all major commute modes (SOV: 16.50 miles in 2005, 
Carpool: 21.37 miles in 2005, and Bus: 17.37 miles in 2005). 

Table 83 :2005 Commute Distance by Commute Mode  
(Base = Respondents Who Used Each Mode during Previous Week) 

 
SOV 

[nw=3,838] 
Carpool 
[nw=623] 

Vanpool 
[nw=57] 

Transit 
[nw=260] 

5 miles or less 23% 15% 1% 24% 
6 to 15 miles 41% 32% 8% 35% 
16 to 30 miles 28% 36% 25% 31% 
31 to 50 miles 6% 15% 59% 10% 
51 miles or more 2% 3% 7% 1% 
Overall average distance 15.20 miles 19.80 miles 38.79 miles 16.03 miles 

 
Walk 

[nw=48] 
Bicycle 
[nw=68] 

Less than 1 Mile 6% 0% 
1 to 2 miles 73% 3% 
3 to 5 miles 8% 38% 
6 to 10 miles 2% 9% 
11 to 20 miles 6% 46% 
21 miles or more 4% 4% 
Overall average distance 3.29 miles 9.43 miles 

 

Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 
residence by major geographic area. 

Table 84 : Residential Location of Employees  
(BASE = All Respondents) 

 

 
2008 Overall 
[nw=4,578] 

2008 Large 
Business  

[nw=2,602] 

2008 Small 
Business 

[nw=1,976] 
Bellevue 21% 15% 30% 
Seattle 17% 17% 18% 
Kirkland 4% 4% 5% 
W Snohomish County  9% 9% 8% 
Redmond / NE King County / SE Snohomish County 10% 10% 11% 
Issaquah / E King County 9% 8% 10% 
Renton / South King County / Pierce County 23% 32% 12% 
Other 6% 6% 5% 
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Figure 85 : Commute Origin Zones 
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The following table illustrates the commute modes used by employees in Eastgate by their 
residence location.  Because some commuters used different modes on various days of the survey 
week, totals are greater than 100%. 

Table 86 : Commute Mode Used in the “Previous Week” by Location of Residence  
(BASE = All Respondents) 

 Bellevue Seattle Kirkland

W 
Snohomish 

County 

Redmond / NE 
King & SE 
Snohomish 

County 

Issaquah / 
E King 
County 

Renton / S 
King & 
Pierce 

County Other 
Drive alone 90% 87% 91% 86% 91% 87% 78% 66% 
Carpool 8% 10% 19% 16% 8% 24% 19% 9% 
Vanpool 0% 1% 0% <1% <1% <1% 2% 11% 
Transit 7% 11% 3% 3% 2% 4% 5% 5% 
Bike 3% 1% 0% <1% 1% <1% 2% <1% 
Walk 4% 4% 0% <1% <1% <1% <1% 0% 
Telework 7% 16% 12% 15% 26% 14% 28% 23% 

 

Telework 

Over one out of five (22%) Eastgate respondents report they telework at least one day in two 
weeks, on average.  This is similar to results reported in 2005 (18%). 

The number of days those who teleworked at least one day in two weeks on average teleworked 
in the past two weeks varies greatly, from 33 percent (33%) reporting one or two days, to 15 
percent (15%) who report they teleworked 8 to 10 days. 

Figure 87:  Number of Days Teleworked in Last Two Weeks  
Eastgate  

(Base= Respondents Who Telework At Least One Day in Two Weeks on Average) 
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Potential Commute Behavior 

Likelihood to Try Alternative Modes 

More than half of all employees in Eastgate report that walking (62%) or taking the train (74%) are not options for them as an alternative to 
driving alone to work. 

• The proportion of Eastgate employees who indicate bus (23% in 2005 to 17% in 2008) or bicycle (53% in 2005 to 45% in 2008) are 
not options for them has declined significantly in 2008. 

• A significantly smaller proportion of employees indicate they are likely to try teleworking (54% in 2005 to 36% in 2008) or a 
compressed work week (51% in 2005 to 37% in 2008) compared to 2005. Additionally, the reporting of a compressed work week as 
not an option has increased significantly (40% in 2008 compared to 28% in 2002 and 2005). 

 

Table 88: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [nw=4,578] 2005 [nw=3,789] 2002 [nw=3,770] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 14% 35% 33% 19% 14% 35% 36% 16% 15% 37% 29% 19% 
Vanpool 2% 21% 51% 26% 1% 24% 52% 23% 1% 26% 47% 26% 
Bus 7% 34% 41% 17% 8% 29% 40% 23% 7% 28% 38% 28% 
Train 1% 10% 15% 74% <1% 15% 17% 67% <1% 17% 14% 69% 
Bicycle 3% 13% 39% 45% 3% 15% 29% 53% 3% 13% 27% 58% 
Walk 1% 6% 30% 62% 1% 6% 23% 70% 2% 6% 20% 72% 
Telework 11% 36% 14% 39% 7% 54% 13% 26% 9% 55% 11% 26% 
A compressed 
work week 5% 37% 19% 40% 6% 51% 16% 28% 7% 48% 17% 28% 
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When comparing respondents’ likelihood to try alternative modes between large and small 
businesses, a significantly greater proportion of small business employees report most of the 
alternative modes are not an option for them. 

• Significantly greater numbers of small business employees indicate telework (53%) 
and a compressed work week (52%) are not options for them, while more than half of 
large businesses’ employees report they are likely to try telework (57%) and a 
compressed work week (52%). 

• While significantly more small business employees (35%) indicate vanpool is not an 
option for them, more than half of respondents from large businesses (53%) indicate 
this alternative mode is an option for them, but they are unlikely to try it as an 
alternative to driving alone.  

Table 89: Likelihood to Try Alternative Modes by Business Size  
(BASE = All Respondents) 

 2008 Large Business [nw=2,602] 2008 Small Business [nw=1,976] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 22% 37% 31% 10% 7% 33% 34% 26% 
Vanpool 3% 29% 53% 15% 1% 15% 49% 35% 
Bus 13% 37% 34% 15% 2% 32% 47% 19% 
Train 2% 15% 19% 64% 0% 6% 11% 83% 
Bicycle 3% 13% 30% 54% 3% 13% 46% 38% 
Walk 2% 5% 23% 71% 1% 7% 37% 55% 
Telework 13% 57% 8% 23% 10% 17% 19% 53% 
A compressed work week 7% 52% 16% 25% 3% 24% 20% 52% 

 

Nearly two out of five employees in the Eastgate area who report they drove alone to work at 
least 80 percent of the time in the previous week indicate they are unlikely to try vanpooling 
(51%), the bus (41%), bicycling (40%), or carpooling (38%), as an alternative to driving alone to 
work. 

Over one third of these employees indicate they are likely to try telework (35%), a compressed 
work week (37%), carpool (37%) or bus (37%). 

Table 90: Likelihood to Try Alternative Modes among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[nw=2,948] 

Mode Do Now Likely Not Likely 
Not An 
Option 

Carpool 3% 37% 38% 22% 
Vanpool <1% 19% 51% 30% 
Bus 1% 37% 41% 21% 
Train <1% 8% 14% 78% 
Bicycle 1% 15% 40% 45% 
Walk 1% 6% 29% 63% 
Telework 9% 35% 15% 41% 
A compressed work week 3% 37% 18% 42% 

2008 MODE SHARE SURVEY 
EASTGATE MMA REPORT  - 88 - 



2008 MODE SHARE SURVEY 
EASTGATE MMA REPORT  - 89 - 

Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

In 2008, the top five methods to encourage Eastgate employees to use or continue using alternate 
modes include an opportunity to work at home (41%); a financial incentive for using a non-drive-
alone mode (31%); more frequent bus service at the work site (25%); an immediate ride home in 
case of an emergency (23%); and a more flexible work schedule to meet carpool, vanpool, the 
bus, etc. (20%). 

• Although it wasn’t ranked in the top five in 2002 or 2005, a more flexible work 
schedule to meet carpool, vanpool, the bus, etc. (with a proportion of 20%) ranked 
fifth in 2008 as a method of encouragement. 

• Similar to 2005 results, the opportunity to work at home (telework) and a financial 
incentive for using alternative modes to work remain highly ranked (first and second) 
as methods that most would encourage employees to try or keep using alternatives to 
driving alone. 

Table 91 : Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=4,578] 

Percent of 
Employees 

2005 [nw=3,789] 

Percent of 
Employees 

2002 [nw=3,770] 
Opportunity to work at home (telework) 41% 47% 2% 
A financial incentive for using non-drive alone modes 31% 41% 42% 
More frequent bus service at the work site 25% 21% 25% 
An immediate ride home in case of an emergency 23% 26% 32% 
A more flexible work schedule to meet carpool, vanpool, the 
bus, etc. 20% 16% 17% 

 

The list of the top five ways to encourage Eastgate employees is very similar to the overall results 
across the different business sizes.   

• The top five ways to encourage respondents to try or continue using alternative 
methods of commuting for small businesses (fewer than 100 employees) differ only 
in the fifth ranking position. For large businesses on-site childcare / banking / dry 
cleaning / fitness center is ranked fifth (18%) but for smaller businesses 
transportation during lunch or breaks for personal errands is ranked fifth (23%). 

 

 



Factoria 
Commute Modes “Used During Previous Week” 

All respondents were asked about the modes used to travel to work in the week prior to the survey 
period. 

The majority (89%) of Factoria respondents report the week prior to taking the survey was a 
typical commute week for them. 

Drive-Alone Rate 

The aggregate drive-alone rate for employee commute trips for all companies in Factoria 
measured 69% in 2008.‡‡ This is a significant improvement from the 79% measured in the 2005 
Mode Share Survey.  

Non-drive-alone Commute “Mode Split” measured 31% in 2008.  This 31% figure for non-drive-
alone Mode Split exceeds the City’s adopted Mode Split target of 20% for Factoria. 

Figure 92:  Drive-Alone Rate 
Factoria  

(Base=Number of Trips) 
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‡‡ Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode. 
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The drive-alone rate for small and large businesses has declined significantly from that seen in 
2005.  The large business drive-alone rate in 2005 was 78%, which has decreased to 68% in 2008 
and the small business drive-alone rate in 2005 was 81%, and it too has declined by ten 
percentage points to 71% in 2008. 

The difference in drive-alone rates between large and small businesses has also remained 
unchanged since 2005. There is a difference of three percentage points between large and small 
businesses. 

Figure 93:  Drive-Alone Rate by Business Size 
Factoria  

(Base=Number of Trips) 
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Commute Mode Split 

Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  To provide an aggregate measure for the entire week, 
data on the commute mode used during the week prior to the survey data collection period is 
based on the total number of commute trips. 

In 2008, driving alone continues to represent the majority of commute trips among Factoria 
employees (69%).  This is a significant decline from 79% measured in 2005. 

The percentage of telework has increased significantly since 2005 - to 8% from 1% in 2005, and 
although not significant, the proportion of commute trips made by bus has also increased slightly 
to 5% in 2008 from 4% in 2005. 

Figure 94:  Commute Mode Split 
Factoria  

(Base=Number of Trips) 
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Similar to the overall results, driving alone represents the majority of commute trips regardless of 
company size. 

However, when comparing commute modes by company size, employees of large businesses use 
alternate commute modes more than employees of small businesses. 

• While driving alone is still the most common commute mode among large business 
employees, a slightly smaller percentage of commute trips among large business 
employees (68%) are made by driving alone compared to trips among small business 
employees (71%). 

• While a significantly greater proportion of commute trips among large business 
employees are by carpool (18% compared to 6% of commute trips among small 
business employees), a significantly greater proportion of commute trips at small 
businesses are by telework (12% compared to 3% of commute trips among large 
business employees). 

Figure 95:  Commute Mode Split by Company Size 
Factoria  

(Base=Number of Trips) 
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The drive-alone rate of employees at businesses with 20 to 99 employees is 52%, the lowest 
drive-alone rate of the business size comparison groups; by comparison, the drive-alone rate is 
83% for businesses under 20 employees and 68% for large businesses. 

• Over one fourth (26%) of commute trips made by employees at businesses with 20 to 
99 employees were via teleworking.  

• A significantly greater proportion of commute trips were made via walking among 
employees at businesses with 20 to 99 employees (5% compared to 1% or less for 
any other business cohort). 

Table 96 : Commute Modes  
(BASE = Number of Trips) 

 
Under 20 

Employees
20 to 99 

Employees

100 or 
More 

Employees 
Drove Alone 83% 52% 68% 
Carpool 6% 6% 18% 
Bus 5% 1% 7% 
Vanpool 0% 0% 2% 
Walk 0% 5% 1% 
Telework 3% 26% 3% 
Bicycle 0% 3% <1% 
Other 2% 6% 2% 

 

Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the alternative modes used by employees 
in the Factoria area who report they used alternative modes in the past week to commute to work. 

Table 97 : Frequency of Commute Modes Used in the “Previous Week” 
(BASE = Respondents Who Used Each of the Alternative Commute Modes) 

 
Carpool 
[nw=303] 

Vanpool 
[nw=26*] 

Transit 
[nw=149] 

Bicycle 
[nw=25*] 

Once a week 18% 4% 11% 48% 
Twice a week 20% 15% 28% 8% 
Three times a week 11% 15% 17% 2% 
Four times a week 15% 27% 21% 4% 
Five or more times a week 37% 41% 21% 38% 

*Due to small sample size (nw=26 and nw=25) caution should be used when interpreting these result. This 
information is not projectable to the entire population. 
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Factoria Respondent Profile 

Occupation of Respondents 

Two out of five (42%) respondents report they perform professional / technical work for their 

employer.  This is statistically comparable to the results seen in 2005 (41%). 

The proportion of employees in Factoria who report they perform management and craft / 

production / labor functions for their employer has increased significantly since 2005 while 

administrative support and sales / marketing work has significantly decreased. 

Table 98 : Type of Work  

(BASE = All Respondents) 

 

Percent of 

Employees 

2008 [nw=1,901] 

Percent of 

Employees 

2005 [nw=2,036] 

Percent of 

Employees 

2002 [nw=1,814] 

Professional / Technical 42% 41% 36% 

Management 27% 18% 20% 

Administrative Support 10% 15% 14% 

Craft / Production / Labor 6% 1% 2% 

Sales / Marketing 5% 11% 14% 

Customer Service 3% 4% 6% 

Other 7% 9% 8% 

 

The following compares the types of work between large (100 or more employees) and small 

(fewer than 100 employees) businesses 

 While less than 1% of employees at large business report performing a craft / 

production / labor function for their business, significantly more (12%) employees at 

smaller companies report doing this type of work.  

 Over half (51%) of employees at large businesses report they perform professional or 

technical work for their employer, while 34% of employees at businesses with fewer 

than 100 employees indicate they perform similar work. 

Table 99 : Type of Work by Business Size  

(BASE = All Respondents) 

 

Percent of 

Employees 

2008 Large Business 

[nw=877] 

Percent of 

Employees 

2008 Small Business 

[nw=1,024] 

Professional / Technical 51% 34% 

Management 24% 30% 

Administrative Support 8% 13% 

Craft / Production / Labor <1% 12% 

Sales / Marketing 4% 5% 

Customer Service 3% 2% 

Other 9% 6% 
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Current Commute Behavior 

Work Schedule 

The majority (84%) of Factoria employees report they usually work 35 hours or more per week in 

a position intended to last 12 months or more. This is a similar to the 2005 survey results (87%). 

Significantly more respondents who usually work at least 35 hours per week report they begin 

work at their work location between 6 and 9 a.m., compared to those who work fewer hours (87% 

compared to 46%, respectively). 

 When comparing the results by the number of employees, significantly more 

respondents at large businesses (with 100 or more employees) report they usually 

work at least 35 hours per week, than respondents at businesses with fewer than 100 

employees (99% compared to 71%, respectively).   

Figure 100:  Usually Work at Least 35 Hours per Week  

Factoria  

(Base=All Respondents [nw=1,901]) 
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The majority of Factoria employees are scheduled to begin work between 6 and 9 a.m. Monday 

through Friday. 

 Significantly more employees at large companies report they are scheduled to begin 

work between 6 and 9 a.m., compared to respondents at small businesses (98% 

compared to 66% of small business employees). 

 Significantly more small business employees report they are not scheduled to 

begin work between 6 and 9 a.m. on any day compared to large business 

employees in the past week (29% compared to 7%, respectively). 

Figure 101:  Scheduled to Work between 6 and 9 a.m.  

Factoria  

(Base=All Respondents) 
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Commute Distance 

The average commute distance, regardless of commute mode, for Factoria respondents has 

decreased significantly in 2008 compared to 2005 (13.04 miles compared to 14.44 miles). 

More than two-thirds (72%) of respondents report they commute less than 16 miles one-way to 

work, and less than one percent (<1%) report they commute more than 50 miles one-way to work 

in 2008.  These are similar to the results reported in 2005. 

 The average commute distance is significantly longer for respondents at large 

businesses compared to employees at businesses with fewer than 100 employees 

(15.57 miles compared to 10.75 miles, respectively). 

Figure 102:  Commute Distance 

Factoria  

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 

and work locations by major commute mode. 

The average one-way commute distance for Factoria employees has changed slightly across all 

major commute modes 

 The average one-way commute distance for Factoria employees who drive alone 

declined significantly in 2008 to 12.72 miles from 14.23 miles reported in 2005. 

 While the average one-way commute distance for transit and vanpool commuters has 

increased to an average of 16.98 miles from 13.11 miles in 2005 for transit users and 

27.07 miles from 25.17 miles in 2005 for vanpool users. 

 

Table 103 :2005 Commute Distance by Commute Mode 

(Base = Respondents Who Used Each Mode During Previous Week) 

 

SOV 

[nw=1,482] 

Carpool 

[nw=303] 

Vanpool 

[nw=26*] 

Transit 

[nw=149] 

5 miles or less 23% 17% 0% 15% 

6 to 15 miles 51% 42% 9% 36% 

16 to 30 miles 23% 33% 69% 39% 

31 to 50 miles 3% 8% 15% 9% 

51 miles or more <1% <1% 7% <1% 

Overall average distance 12.72 miles 15.52 miles 27.07 miles 16.98 miles 

 
Walk 

[nw=36] 

Bicycle 

[nw=25*] 

Less than 1 Mile 31% 0% 

1 to 2 miles 63% 36% 

3 to 5 miles 3% 12% 

6 to 10 miles 3% 40% 

11 to 20 miles 1% 12% 

Overall average distance 1.30 miles 4.97 miles 

*Due to small sample size (nw=26 and nw=25) caution should be used when interpreting these result. This 

information is not projectable to the entire population. 
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Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 

residence by major geographic region. 

Table 104 : Residential Location of Employees 

(BASE = All Respondents) 

 

2008 Overall 

[nw=1,901] 

2008 Large Business  

[nw=877] 

2008 Small Business 

[nw=1,024] 

Bellevue 17% 14% 20% 

Seattle 19% 22% 16% 

Kirkland 6% 5% 7% 

W Snohomish County  8% 11% 6% 

Redmond / NE King County / SE Snohomish County 12% 10% 13% 

Issaquah / E King County 9% 11% 8% 

Renton / South King County / Pierce County 25% 23% 26% 

Other 4% 5% 3% 

 

Figure 105 : Commute Origin Zones 
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The following table illustrates the commute modes used by employees in Factoria by their 

residence location.  Because some commuters used different modes on various days of the survey 

week, totals are greater than 100%. 

Table 106 : Commute Mode Used in the “Previous Week” by Location of Residence  

(BASE = All Respondents) 

 Bellevue Seattle Kirkland 

W 

Snohomish 

County 

Redmond / 

NE King & 

SE 

Snohomish 

County 

Issaquah / 

E King 

County 

Renton / S 

King & 

Pierce 

County Other 

Drive alone 77% 84% 94% 79% 78% 76% 81% 79% 

Carpool 24% 12% 6% 22% 14% 15% 20% 16% 

Vanpool 0% 1% 1% 6% 1% 3% 2% 2% 

Transit 5% 14% 3% 12% 2% 8% 8% 20% 

Bike 3% 1% <1% 0% <1% 6% <1% 0% 

Walk 8% <1% <1% 0% <1% <1% 0% 0% 

Telework 23% 5% 31% 21% 21% 2% 8% 6% 

 

Telework 

Twenty-two percent (22%) of Factoria employees report they telework at least one day in two 

weeks, on average.  This is a significant increase from 7 percent (7%) in 2005. 

Of those respondents who telework at least one day in two weeks, more than a third (37%) report 

they teleworked one or two days in the last two weeks. 

Figure 107:  Number of Days Teleworked in Last Two Weeks 

Factoria  

(Base= Respondents Who Telework At Least One Day in Two Weeks On Average) 
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Potential Commute Behavior 

Likelihood to Try Alternative Modes 

More than half of all employees in Factoria indicate taking a train (69%) or walking (64%) are 

not options for them as alternatives to driving alone. 

 Compared to 2005, a significantly greater proportion of employees report they are 

already using bus (11% vs. 5%), telework (20% vs. 6%), or a compressed work-week 

(8% vs. 4%) as alternative to driving alone. 

 A significantly smaller proportion of employees in 2008 indicate carpool (13% vs. 

20%), vanpool (17% vs. 28%), bus (16% vs. 26%), bicycle (43% vs. 55%) and 

teleworking (21% vs. 35%) are not options for them. 



Table 108: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [nw=1,901] 2005 [nw=2,036] 2002 [nw=1,814] 

Mode 
Do 

Now Likely 
Not 

Likely 

Not 
An 

Option
Do 

Now Likely 
Not 

Likely 

Not 
An 

Option 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Carpool 17% 38% 32% 13% 16% 34% 30% 20% 13% 35% 29% 23% 
Vanpool 2% 25% 56% 17% 2% 21% 49% 28% 1% 23% 47% 30% 
Bus 11% 33% 39% 16% 5% 31% 38% 26% 4% 23% 42% 31% 
Train 1% 15% 15% 69% <1% 14% 17% 69% 1% 13% 20% 66% 
Bicycle 2% 14% 41% 43% 2% 12% 30% 55% 1% 8% 24% 67% 
Walk 5% 6% 25% 64% 3% 4% 24% 69% 3% 26% 18% 54% 
Telework 20% 50% 10% 21% 6% 46% 12% 35% 5% 51% 14% 30% 
A compressed work 
week 8% 44% 17% 30% 4% 46% 14% 37% 2% 36% 14% 49% 
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When comparing respondents’ likelihood to try alternative modes between large and small 
businesses, a significantly greater proportion of small businesses employees report most of the 
alternative modes are not options for them. 

• Significantly greater numbers of small business employees indicate telework (33%) 
and a compressed work-week (42%) are not options for them, while nearly three 
quarters of large businesses’ employees report they are likely to try telework (72%) 
and a compressed work-week (67%). 

Table 109: Likelihood to Try Alternative Modes by Business Size  
(BASE = All Respondents) 

 2008 Large Business [nw=877] 2008 Small Business [nw=1,024] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 25% 40% 28% 7% 11% 37% 35% 17% 
Vanpool 5% 31% 52% 13% 0% 20% 59% 21% 
Bus 13% 36% 37% 14% 9% 31% 41% 19% 
Train 2% 18% 19% 61% 0% 12% 12% 76% 
Bicycle 3% 17% 36% 44% 1% 12% 45% 43% 
Walk 2% 5% 26% 67% 8% 7% 25% 61% 
Telework 13% 72% 7% 8% 27% 28% 12% 33% 
A compressed work 
week 3% 67% 13% 17% 14% 23% 21% 42% 

 

Half of all employees in the Factoria area who report they drove alone to work, at least 80 percent 
of the time in the previous week indicate they are unlikely to try vanpool (54%) and nearly as 
many are unlikely to try the bus (43%) or bicycle (40%) as an alternative to driving alone. 

Almost half of those employees indicate they are likely to try telework (54%), carpool (47%), or a 
compressed work week (48%).  In addition, more than one-third (34%) indicate they are likely to 
try riding the bus. 
 

Table 110: Likelihood to Try Alternative Modes among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[nw=1,073] 
Mode Do Now Likely Not Likely Not An Option 
Carpool 2% 47% 33% 18% 
Vanpool <1% 21% 54% 25% 
Bus 4% 34% 43% 20% 
Train <1% 17% 16% 67% 
Bicycle 1% 14% 40% 46% 
Walk 2% 5% 28% 65% 
Telework 13% 54% 8% 24% 
A compressed work week 8% 48% 17% 27% 
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Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

In 2008, the top five methods to encourage Factoria employees to use or continue using alternate 
modes include an opportunity to work at home (44%); a financial incentive for using a non-drive 
alone mode (35%); more frequent bus service at the work site (28%); an immediate ride home in 
case of an emergency (22%); and a more flexible work schedule to meet carpool, vanpool, the 
bus, etc. (13%). 

Compared to 2005 results, the top five rankings changed in 2008. 

• In 2005, an immediate ride home in case of an emergency was ranked as the third 
method that would encourage employees in Factoria to try or continue using 
alternatives to driving alone.  This method is ranked fourth in 2008. 

• Ranked fifth in both 2002 and 2005 was an employer-provided car for work purposes 
during work hours. This method of encouragement is no longer in the top five (sixth 
in 2008). Ranked fifth in 2008 is a more flexible work schedule to meet carpool, 
vanpool, the bus, etc. 

Table 111 : Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes 
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=1,901] 

Percent of 
Employees 

2005 [nw=2,036] 

Percent of 
Employees 

2002 [nw=1,814] 
Opportunity to work at home (telework) 44% 45% 24% 
A financial incentive for using non-drive alone modes 35% 41% 41% 
More frequent bus service at the work site 28% 21% 20% 
An immediate ride home in case of an emergency 22% 26% 29% 
A more flexible work schedule to meet carpool, vanpool, the bus etc. 13% 15% 18% 

 

The list of the top five ways to encourage Factoria employees is very similar to the overall results 
across different business sizes.  However, the order of items is slightly different in a few cases. 

• The top five ranking for employees at large (100 or more employees) businesses is 
identical to the overall ranking.  

• Employees at small businesses rank the top five methods of encouragement slightly 
differently. Financial incentive for using non-drive alone mode is ranked first and the 
opportunity to work at home (telework) is ranked second. Additionally, an employer-
provided car for work purposes during work hours is ranked fifth among smaller 
business employees.  

 



Appendices 
Appendix A – Analysis of Additional Downtown Data 

An additional analysis was conducted of data collected among the downtown TMP building 
survey participants, as the online survey included a few additional questions intended to provide 
insight on reasons for their commute mode choices. No weights were applied for this analysis. 
The majority (94%) of the TMP survey participants live outside the downtown Bellevue area.  

Reason for Driving Alone 

Respondents that drove alone or motorcycled to work at least once in the previous week (74%) 
were asked to indicate up to three reasons why they made the decision to drive alone. The 
majority of employees that received this series of questions indicate that their commute would 
take longer if they used alternative modes of commuting (61%) and that they sometimes need a 
car for personal errands before, during or after work (54%). 

Figure 112:  Reason for Driving Alone 
Online TMP Building Employee Survey 

(Base=Drove Alone or Motorcycled to Work at Least Once in the Previous Week [n=1,386]) 
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Reason for Using Alternative Commute Modes 

Respondents that used an alternative commute mode at least once in the previous week (44%) 
were asked to indicate up to three reasons why they made the decision to use alternative mode to 
driving alone to work. Note, for this question, alternative commute modes were defined as 
carpooling, vanpooling, riding the bus or train, bicycling, walking or teleworking. Nearly two-
thirds of employees that received this series of questions indicate that using alternative modes is 
more cost effective than driving alone (63%). In addition, four out of ten employees that received 
this series indicate that they use alternatives to driving alone because they feel they are helping 
the environment (41%) and one third (34%) report that they have a free or discounted transit pass 
through their employer. 

Figure 113:  Reason for Using Alternative Commute Modes 
Online TMP 

(Base= Used an Alternative Commute Mode at Least Once in the Previous Week [n=614]) 
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Appendix B – New Bel-Red MMA 12 

In February 2009, the City adopted revised boundaries for several Mobility Management Areas 
(MMAs) in the Bel-Red corridor area, as a step toward implementing the new development vision 
for the Bel-Red corridor.  The area of the new Bel-Red MMA 12 has significant overlap with but 
also certain differences from the area covered by the former Bel-Red / Northup MMA 4 (reported 
on in the body of this 2008 Mode Share Survey project report).  The 2008 Mode Share Survey 
project included data collection at a small number of additional businesses in the newly defined 
Bel-Red MMA 12 in order to provide baseline data for the future use.  In addition to those 
businesses in the Bel-Red / Northup MMA 4, a total of 11 businesses that are not in the Bel-Red / 
Northup MMA 4 boundary but are in the newly defined Bel-Red MMA 12, were recruited.  Of 
those 11 recruited businesses, 2 businesses actually participated in the 2008 Mode Share Survey. 

The following analyses are based on all businesses that are located in the newly defined Bel-Red 
MMA 12.  The following weighting scheme was applied for the analysis using State “covered” 
employment data from Puget Sound Regional Council. 

PSRC Data 
% of Employees by Size of Business for 

Mobility Management Area 
  Bel-Red (New MMA 12) 
Businesses w/1-99 employees (adjusted) 73% 
Businesses w/100 employees or more 27% 

The total sample size for the new MMA 12 is 2,041 employees. This includes 103 employees at 
businesses with fewer than 100 employees and 1,938 employees at businesses with 100 or more 
employees. The margin of error associated with these sample sizes are as follows: 

 
Small Business Large Business Overall 

Sample 
Size [n=] 

Margin of 
Error 

Sample 
Size [n=] 

Margin of 
Error 

Sample 
Size [n=] 

Margin of 
Error 

New MMA 12 103 +/- 9.7% 1938 +/- 2.2% 2041 +/- 2.2% 
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Commute Modes “Used During Previous Week” 

All respondents were asked about the modes used to travel to work in the week prior to the survey 
period. 

The majority of employees in the new Bel-Red MMA 12 (95%) indicate that the previous week 
was a normal work week. 

• A significantly larger proportion of small business employees (97%) indicate the week 
prior to completing the survey was their typical week for their commute, compared to 
90% of large business employees. 

Drive-Alone Rate 

The aggregate drive-alone rate for the new Bel-Red MMA 12 is 85%.§§  

• Small businesses have a significantly higher drive-alone rate than large businesses (88% 
compared to 75%, respectively). 

Figure 114:  Drive-Alone Rate 
Bel-Red MMA 12 

(Base=Number of Trips) 

88%

75%

85%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Small Business

Large Business

Total 

 

                                                           
§§ Note: The drive-alone rate calculation is a straight measure of Single Occupancy Vehicle vs. non-SOV 
modes used. This differs from the method used by the State of Washington for calculating the “SOV rate” 
at employers affected by the Commute Trip Reduction program as well as for the WSDOT GTEC Survey 
conducted in Summer 2008, wherein the “PersonScaleFactor” is applied for “compressed work week / days 
off”.  The City has no specific policy basis for applying a weight to any particular mode and counts 
compressed work week days off as a simple “trip” by non-driving-alone mode. 
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Commute Mode Split 

Commute Mode Split measures the type of transportation used by respondents to commute to 
work during the week prior to the survey.  Data on commute mode taken during the week 
previous to the survey are based on the total number of commute trips to provide an aggregate 
measure for that entire week. 

Regardless of business size and similar to other MMA results, driving alone represents the 
majority of commute trips among employees in the new Bel-Red corridor (75% of commute trips 
among large business employees and 88% of commute trips by small business employees).   

Although the difference in the proportion of commute trips made by carpool is minimal between 
large and small businesses (11% vs. 10%), among large business employees commute trips by 
bus (5% vs. 1%) and telework (5% vs. 0%) represent a significantly larger proportion. 

The remaining modes represent a very small proportion of commute trips among employees in 
the new Bel-Red MMA. 

Figure 115:  Commute Mode Split 
Bel-Red MMA 12 

(Base=Number of Trips) 
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Frequency of Alternative Mode Usage 

The following table illustrates the frequency of each of the alternative modes used by employees 
in the Bel-Red MMA 12 who report they used alternative modes in the past week to commute to 
work. 

Table 116 : Frequency of Commute Modes Used in the “Previous Week” 
(BASE = Respondents Who Used Each of the Alternative Commute Modes) 

 
Carpool 
[nw=282]

Vanpool 
[nw=3]* 

Transit 
[nw=65]

Bicycle 
[nw=7]* 

Once a week 19% 0% 30% 35% 
Twice a week 16% 0% 9% 26% 
Three times a week 9% 25% 8% 13% 
Four times a week 14% 8% 8% 9% 
Five or more times a week 43% 67% 45% 17% 

*Due to small sample size (nw=3 and nw =7) caution should be used when interpreting these 
result. This information is not projectable to the entire population. 

Respondent Profile 

Occupation of Respondents 

One third (33%) respondents in the Bel-Red MMA 12 report they perform professional or 
technical work for their employer.   

• Comparing the types of jobs or occupations between respondents at large and small 
businesses, respondents at large businesses are significantly more likely to be engaging in 
professional or technical work, customer service, or craft, production or labor. 

• Respondents at small businesses are significantly more likely to report they perform sales 
or marketing functions. 

Table 117 : Type of Work  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008  
[nw=2,041] 

Percent of 
Employees -  

2008 Large Business 
[nw=559] 

Percent of 
Employees -  

2008 Small Business 
[nw=1,482] 

Professional / Technical 33% 44% 28% 
Sales / Marketing 15% 6% 19% 
Management 14% 11% 15% 
Administrative Support 12% 10% 14% 
Customer Service 9% 15% 7% 
Craft / Production / Labor 4% 8% 3% 
Other 13% 7% 15% 

 

2008 MODE SHARE SURVEY REPORT 
APPENDICES – NEW BEL-RED MMA REPORT  - 111 - 



Current Commute Behavior 

Work Schedule 

The majority (91%) of Bel-Red MMA 12 employees report they usually work 35 or more hours 
per week in a position intended to last 12 months or more.  

• When comparing the results by the number of employees, significantly more 
respondents at large businesses (with 100 or more employees) report they do not 
usually work at least 35 hours per week, than respondents at businesses with fewer 
than 100 employees (15% compared to 6%, respectively).   

• Furthermore, significantly more respondents at small companies report they are 
scheduled to begin work between 6 and 9 a.m. (91% compared to 77% of large 
business employees). 

Figure 118:  Usually Work at Least 35 Hours per Week  
Bel-Red MMA 12 

(Base=All Respondents [nw=2,041]) 
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Overall, seventy-four percent (74%) or more employees are scheduled to begin work between 6 
and 9 a.m. Monday through Friday. 

• Significantly more respondents at large companies (100 or more employees) report 
they are scheduled to begin work between 6 and 9 a.m. on Sunday, compared to 
respondents from smaller businesses (12% vs. 0%). 

Figure 119:  Scheduled to Work between 6 and 9 a.m. 
Bel-Red MMA 12 

(Base=All Respondents) 
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Commute Distance 

The average commute distance, regardless of commute mode, for Bel-Red respondents is 13.83 
miles. 

The majority (68%) of respondents report they commute less than 16 miles one-way to work, and 
less than one percent (<1%) report they commute more than 50 miles one-way to work in 2008.  
(Sum of values in Figure 120 for commute distance less than 16 miles differs due to rounding). 

• The average commute distance for employees at smaller businesses (fewer than 100 
employees) is significantly shorter than for employees at large businesses (12.68 
miles compared to 16.90 miles, respectively). 

• Employees at large companies (more than 100 employees) are significantly more 
likely to live between 31 and 50 miles from work (10%) than are employees at 
smaller companies (4%). 

Figure 120:  Commute Distance 
Bel-Red MMA 12 

(Base=All Respondents) 
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The following table presents the reported one-way commute distance between respondents’ home 
and work locations by major commute mode. 

Table 121 :2008 Commute Distance by Commute Mode  
(Base = Respondents Who Used Each Mode during Previous Week) 

 
SOV 

[nw=1,782] 
Carpool 
[nw=282] 

Vanpool 
[nw=3]* 

Transit 
[nw=65] 

5 miles or less 20% 33% 0% 33% 
6 to 15 miles 48% 47% 33% 29% 
16 to 30 miles 26% 15% 33% 35% 
31 to 50 miles 6% 4% 25% 3% 
51 miles or more <1% 1% 8% 0% 
Overall average distance 13.92 miles 11.60 miles 28.67 miles 13.24 miles 
Less than 1 Mile 72% 0% 
1 to 2 miles 13% 14% 
3 to 5 miles 13% 0% 
6 to 10 miles 0% 45% 
11 to 20 miles 1% 32% 
21 miles or more 0% 9% 
Overall average distance 0.91 miles 10.95 miles 

*Due to small sample sizes (nw=3, nw=7, and nw=21) caution should be used when interpreting 
these result. This information is not projectable to the entire population. 

Location of Residence 

All respondents were asked to provide their home zip code.  The table below presents the area of 
residence by major geographic area. 

Table 122 : Residential Location of Employees  
(BASE = All Respondents) 

 
2008 Overall 
[nw=2,041] 

2008 Large Business  
[nw=559] 

2008 Small Business 
[nw=1,482] 

Bellevue 18% 15% 19% 
Seattle 14% 14% 14% 
Kirkland 4% 7% 3% 
W Snohomish County  16% 16% 17% 
Redmond / NE King County / SE Snohomish County 17% 16% 18% 
Issaquah / E King County 7% 5% 7% 
Renton / South King County / Pierce County 20% 21% 20% 
Other 4% 5% 3% 
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Figure 123 : Commute Origin Zones 
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The following table illustrates the commute modes used by employees in the Bel-Red MMA 12 
by their residence location.  Because some commuters used different modes on various days of 
the survey week, totals are greater than 100%. 

Table 124 : Commute Mode Used in the “Previous Week” by Location of Residence  
(BASE = All Respondents) 

 Bellevue Seattle Kirkland 

W 
Snohomish 

County 

Redmond / 
NE King & 

SE 
Snohomish 

County 

Issaquah / 
E King 
County 

Renton / S 
King & 
Pierce 

County Other 
Drive alone 87% 94% 77% 90% 92% 98% 91% 90% 
Carpool 24% 14% 22% 19% 3% 2% 14% 7% 
Vanpool 0% <1% <1% <1% 0% 0% 0% 1% 
Transit 2% 4% 3% 2% 6% <1% 5% 3% 
Bike 1% <1% 1% <1% <1% 0% <1% 2% 
Walk 6% 0% 0% 0% 0% 0% <1% 0% 
Telework 1% 2% 4% 2% 2% 2% 2% 9% 

Telework 

A very small proportion (5%) of the Bel-Red MMA 12 respondents report they telework at least 
one day in two weeks, on average.   

Of those respondents who teleworked at least one day in the past two weeks, forty-four percent 
(44%) reported they teleworked one or two days in the last two weeks. 

Figure 125:  Number of Days Teleworked in Last Two Weeks 
Bel-Red MMA 12 

(Base= Respondents Who Telework At Least One Day in Two Weeks On Average) 
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Potential Commute Behavior 

Likelihood to Try Alternative Modes 

Overall, carpool and a compressed work week are the top two alternative modes that employees 
in the Bel-Red MMA 12 report they would be likely to try (37% and 36%, respectively). 

More than two out of five (43%) of employees in this area indicate they are not likely to try 
vanpool or bus for their commute. 

Table 126: Likelihood to Try Alternative Modes  
(BASE = All Respondents) 

 2008 [nw=2,041] 

Mode Do Now Likely 
Not 

Likely 
Not An 
Option 

Carpool 13% 37% 24% 26% 
Vanpool 1% 24% 43% 33% 
Bus 5% 26% 43% 26% 
Train <1% 13% 17% 69% 
Bicycle 2% 11% 29% 57% 
Walk 2% 6% 22% 70% 
Telework 4% 27% 15% 53% 
A compressed work week 7% 36% 16% 41% 

 

The following compares likelihood to try alternative modes by business sizes: 

• Significantly more large business employees indicate they currently use bus for their 
commute compared to small business employees (9% vs. 3%).  Significantly more 
small business employees report they are not likely to ride a bus to commute (46% 
vs. 33% of large business employees). 

• Large business employees are significantly more likely than small business 
employees to indicate they currently telework (10% vs. 2%).  However, more than 
half of employees in both groups report telework is not an option for them (55% of 
large business employees and 53% of small business employees). 

• Three in ten (31%) of large business employees indicate they would be likely to try 
vanpool for their commute, compared to 21% of small business employees. 
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Table 127: Likelihood to Try Alternative Modes by Business Size  
(BASE = All Respondents) 

 2008 Large Business [nw=559] 2008 Small Business [nw=1,482] 

Mode 
Do 

Now Likely 
Not 

Likely 
Not An 
Option 

Do 
Now Likely 

Not 
Likely 

Not An 
Option 

Carpool 17% 36% 27% 20% 12% 38% 22% 28% 
Vanpool 2% 31% 39% 28% 0% 21% 44% 35% 
Bus 9% 31% 33% 27% 3% 25% 46% 26% 
Train <1% 18% 14% 67% 0% 12% 19% 70% 
Bicycle 3% 13% 24% 60% 2% 10% 31% 57% 
Walk 2% 5% 19% 73% 2% 6% 24% 69% 
Telework 10% 26% 10% 55% 2% 28% 17% 53% 
A compressed work 
week 6% 38% 14% 41% 7% 35% 16% 41% 

 

Two out of five Bel-Red MMA 12 employees who are heavy SOV mode users indicate they are 
likely to try carpool (42%) or a compressed work-week (39%).  The same proportion of 
respondents indicates that they are not likely to try vanpool and bus for their commute (42%). 

Table 128: Likelihood to Try Alternative Modes Among Heavy SOV Mode Users  
(BASE = Respondents Who Drive Alone to Work 80% or More of the Time) 

 
Heavy SOV Mode Users (80% or More of the Time) 

[nw=1,623] 

Mode Do Now Likely Not Likely 
Not An 
Option 

Carpool 2% 42% 28% 28% 
Vanpool <1% 24% 42% 34% 
Bus 1% 27% 42% 29% 
Train <1% 13% 17% 70% 
Bicycle <1% 10% 28% 62% 
Walk 2% 4% 19% 75% 
Telework 3% 26% 15% 56% 
A compressed work week 5% 39% 14% 43% 
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Opportunities to Encourage Employees to Try or Continue Using Alternative Modes 

The top five methods to encourage Bel-Red MMA 12 employees to use or continue using 
alternate modes include a financial incentive for using a non-drive alone mode (34%); an 
immediate ride home in case of an emergency (30%); an opportunity to work at home (29%); an 
employer-provided car for work purposes during work hours (21%), and more frequent bus 
service at the work site (19%). 

• Although the top three methods that would encourage Bel-Red area employees are the 
same regardless of the business size, small business employees are significantly more 
likely than large business employees to indicate having a transportation during lunch or 
break for personal errands would encourage them to try or continue to use alternative 
commute modes (22% compared to 8%, respectively). 

Table 129 : Top Five Ways to Encourage Employees to Try or Continue Using Alternative Modes  
(BASE = All Respondents) 

 

Percent of 
Employees 

2008 [nw=2,041] 
A financial incentive for using non-drive alone modes 34% 
An immediate ride home in case of an emergency 30% 
Opportunity to work at home (telework) 29% 
An employer-provided car for work purposes during work hours 21% 
More frequent bus service at the work site 19% 

 



C – Survey Instruments 

The following are reproductions of the three survey instruments and brief descriptions of how each 
was used.  

CTR / GTEC Survey Instrument (Paper) 

Most data analyzed in this report was collected on the Washington State Department of 
Transportation Commute Trip Reduction paper survey form or an equivalent online survey that posed 
identical questions. Worksites affected by the Commute Trip Reduction requirements may opt to use 
the paper form or the online survey. The State-sponsored GTEC survey in Downtown used a virtually 
identical form with identical survey questions. 
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GTEC Online Survey Instrument 

At worksites participating in the Downtown GTEC survey, employees had the option of completing 
the paper CTR survey or an online survey. The online survey included questions identical to the 
WSDOT CTR survey plus 17 additional questions.  The majority (83%) of respondents used the 
paper survey form, with the remaining 17% responding online.  
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TMP Survey / Mode Share Online Survey Instrument 

Data at worksites participating in the Downtown TMP building survey was collected via an online survey 
instrument (only).  Employees at worksites participating in the Mode Share Survey in the Bel-
Red/Northup, Crossroads, Eastgate and Factoria MMAs had the option of completing the paper CTR 
survey form or an online survey. The online survey included questions identical to the WSDOT CTR 
survey plus three additional questions (listed at the end).  
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